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About This
Report

W #/ , The FY2025 Aritzia Impact Report provides an

‘ update on our People and Planet initiatives — also
known as our Impact work — highlighting the
progress we've made against our Impact goals
and their associated targets. Thisreport covers
the related business activities and performance
metricsfor our fiscal year, March 4,2024 to March
2,2025, referred to as Fiscal 2025 or FY2025
throughout thisreport, unless otherwise specified.

This update builds onthe foundational programs
and sustainability strategies described in last
year's FY2024 Aritzia Community™ | ESG Report
with a brief overview of our progress on select
strategic initiatives. In Fiscal 2025, we began
adopting the recently published Canadian
Sustainability Standards Board's (CSSB)
Disclosure Standards (S1and S2) as a leading
practice sustainability reporting frameworkto
complement our continued reporting of
disclosures aligned to the Sustainability
Accounting Standards Board (SASB) Apparel,
Accessories & Footwear Standard.

We are also preparing for California’s new climate
reporting regulations,as amended by SB-219. Prior
to the January 1,2026, deadline, we will publish a
standalone report on our website detailing
Aritzia’s climate-related financial risks and
mitigation strategiesto the extent required by the
California Air Resources Board (CARB) under SB-
261.

Thisreport should be read in conjunction with our

Annual Financial Report,inadditionto our key
corporate governance reporting, which includes

our Annual Information Form (AIF) and
Management Information Circular (MIC). This
report is further supplemented every year through
our CDPreport submission.

'In Fiscal 2025, CYC comprised approximately 0.9%of Aritzia's
consolidated total assets and 1.4%of Aritzia's consolidated net
revenues. Based on these results, management concluded that CYC's
impact to Aritzia's total financial position and financial results is not
material to include in this Impact Report.

FY2025 Aritzia Impact Report
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Thisreport covers Aritzia's direct operations
and,where specified, includes supplier-related
information. Unless otherwise stated, all supplier and
product-related data reflects only Aritzia’s exclusive
brands and excludesthird-party brands sold through
our retailnetwork and eCommerce platform. With the
exception of greenhouse gas (GHG) emissionsdata
and the data in Our People section, or as otherwise
stated,thisreport does not include information
related to CYC Design Corp Inc. (Reignhing Champ
brand) or A-OK operations, which represent an
insignificant portion of our business™.

In Fiscal Years 2024 and 2025, we obtained limited
assurance from a third party over Aritzia’s Scope 1
and 2 GHG emissions. For details, referto the
Independent Assurance Report inthe Supplemental
Materials section. We continue to review and improve
our data collection, validation, and reporting
processesin anticipation of expanding assurance and
regulatory requirementsrelated to Scope 3 GHG
emissions and other key metrics over time.

Sustainability and climate-related disclosures contain
inherent limitations due to the nature of and methods
used to determine nonfinancial information. We
recognize and monitor evolving measurement
methodologiesto help support accurate and complete
reporting. Asaresult,we anticipate the need to
update our measurement methodologies as
improvements emerge. This may necessitate
amendmentsto calculations for our current and
previous reporting periods, including our baseline.
Current methodologies, estimates, and other
assumptions are based oninformation available
during the current reporting period.

6.0 SUPPLEMENTAL MATERIALS

ARITZIA

Where data hasbeenrestated throughout the
report,we have addressed the nature and
significance of the changes.

Allinformationin thisreport is current only as of
the original date of publication, unless
otherwise specified. For more information, see
Forward-Looking Statements.


https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia_Annual_Report_2025_Final.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia_Annual_Report_2025_Final.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia_Annual_Report_2025_Final.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia-Inc-2025-AIF.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia-Inc-2025-AIF.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia-Inc-2025-AIF.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/Aritzia-Inc-2025-AIF.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/ATZ-2025-Management-Information-Circular.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/ATZ-2025-Management-Information-Circular.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/ATZ-2025-Management-Information-Circular.pdf
https://s21.q4cdn.com/489771965/files/doc_financials/2025/ar/ATZ-2025-Management-Information-Circular.pdf
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A Message from Our Chief
Executive Officer and Chief

Impact Officer

At Aritzia, our dedicationto Everyday Luxury™
extends beyond the products and experienceswe
create. It includestheimpact we have onthe
People across our value chain and the Planet we
rely on. Across our business we're guided by our
Impact Purpose:to create A Better Everyday.
Together.™

To do so, we must continually evolve our practices
amidst a constantly shifting landscape and remain
focused ondoing what's right —both for our
business and for the communities we touch.

In Fiscal 2024, we established a department
dedicated to Impact and appointed our first-ever
Chief Impact Officer. Now, with this foundation in
place,we have continued tointegrate this work
more deeply across our operationsin Fiscal 2025.
Our investmentsinto Impact are important to
building a resilient business. To better represent
the progress we're making, we've introduced the
Impact Report, formerly the ESG Report. By
renaming the report, we're acknowledging that our
efforts go beyond compliance —they are central
to how we create long-term value for our business.

Aswe continue to grow our business, we're
deepening our effortsto embed sustainability into
how we operate — focusing onthe areas where we
can make the greatest impact. Across our supply
chain,this means continuing to invest in preferred
materials and collaborating with partnersto
advance responsible business practices.

FY2025 Aritzia Impact Report

More broadly, we've expanded our climate
strategy by setting science-based greenhouse gas
emissions reductiontargets. These targetswere
validated by the Science Based Targets initiative,
reinforcing our commitment to taking meaningful
actionto mitigate climate change.

Additionally, we've enhanced our reporting
practicesto support greater transparency through
clear, credible, and verifiable disclosures.

Fiscal 2025 was a foundational year focused on
building long-term impact in anincreasingly
regulated sustainability landscape. We evolved our
approachto Impact by prioritizing measurable
progress, transparency, and accountability.

Aswe scale,we remain grounded in our Values

— Creativity, Loyalty, Excellence, Good Judgment,
Integrity,and Teamwork. These principles shape
our culture and inform how we navigate
challenges. Amidst the changes and uncertainties
in our external landscape, Aritzia remains
committed to working in a responsible way. And
since we know trust isbuilt ontransparency, we're
dedicated to sharing our sustainability efforts and
progress.

With an ambitious vision for the future, we're
excited for what's ahead. Thank you for your
continued support aswe work toward A Better
Everyday.Together.™

5.0 GOVERNANCE

Jennifer Wong
Chief Executive Officer

)

6.0 SUPPLEMENTAL MATERIALS

Renée E. Tirado
Chief Impact Officer

~
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Our Approach

Impact
A Better Everyday. Together.™

We are People on a Planet —and responsible to
both. Together,we are committed to creating a
betterworld,today and tomorrow.

Our approachto Impact takes into account our
entire value chain, including our workplaces, our
supply chain, and the communities we impact, with
our Materiality Assessment? guiding how we
prioritize and report onour efforts.

As our industry and the global landscape evolve,
we regularly assess sustainability-related risks and
opportunities, and use the insights obtained to
inform our Impact-strategic initiatives. We're
committed to making continued stridestoward A
Better Everyday. Together.™

PEOPLE

Aritzia engages with a range of stakeholders,
including clients, employees, supply chain
partners,and communities who neighbour our
operations. Across these stakeholder groups, we
believe inthe value of creating Opportunities,
supporting Wellbeing, and fostering a culture of
Belonging.

PLANET

We consider our environmental impact across our
value chain — from the sourcing of raw materials
to product end of life. Our focusesinclude
evaluating our business’s effect on climate and
water, and beginning to understand our impact on
biodiversity to help guide meaningful action and
mitigate our footprint.

2See the Materiality Assessment section of this report for more details on
our methodology, alignment with our Impact priorities, and results. In this
Impact Report, we provide disclosures on sustainability topics, including
climate-related matters,that may not meet the definition of materiality under
applicable securities laws. When we discuss "materiality” in this context, it

may be different than how we consider materiality for disclosure
requirements under applicable securities laws and stock exchange
requirements.

FY2025 Aritzia Impact Report
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Aritzia's Value Chain
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Our Progress on Goals

The following targets, informed by the results of our Materiality Assessment,
and as established in Fiscal 2023, measure our progress against our Goals.

People

GOAL

GROW OURWORLD-CLASS
TALENT AND SUPPORT
MEANINGFUL, LONG-TERM
CAREERS

FOSTER WELLBEING
ACROSS OURWORKPLACES

FOSTER BELONGING
ACROSS OURWORKPLACES

PROMOTE FAIR AND SAFE
WORKING CONDITIONS
WITH OUR SUPPLIERS

INVEST IN THE
COMMUNITIES WE SERVE
TO DRIVE POSITIVE CHANGE

FY2025 Aritzia Impact Report

MATERIALITY
OPPORTUNITY

Talent Management

Talent Management

Equity, Diversity & Inclusion

Human Rights, Working
Conditions and Wages

Community Engagement

3.0 PEOPLE 4.0 PLANET 5.0 GOVERNANCE
FISCAL 2025
MEASURING OUR IMPACT FISCAL 2024 PROGRESS TARGET
Average # of hours of formal training 10 hours 12 hours 14 hours
provided per employee annually
%o0f corporate positions, manager-level or 47% 62% 50%
below,filled by internal pipeline of up-and-
coming talent
Y%participation in employee engagement 90% 90% 85%
survey
%of full-time and part-time employees 100% 100% 100%
and their family memberswith accessto
Aritzia Virtual Wellness
%involvement and belonging score in 75% 80% 83%
employee engagement survey
%engagement score in employee 60% 67% 75%
engagement survey
%o0f in-scope finished goods supplier 92% 99% 100%
facilities® assessed“ by a third party
%of in-scope fabric and trim supplier 37% 43%8 100%
facilities® assessed by a third party
%o0f in-scope finished goods supplier facilities 6 facilities 6 facilities 10098
with worker voice programs
Cumulative $ value invested in Community™ $12.2M $12.5M $50M
partners ($24.8M cumulative) Cumulative?

6.0 SUPPLEMENTAL MATERIALS

3In-scope finished goods supplier facilities means those that meet or exceed Aritzia's
production unit threshold. As at February 24,2025, the production unit threshold was

increased from up to 5,000 unitsto up to 20,000 units as we work to grow our business.

4Assessments are conducted in accordance with Aritzia’s Supplier Workplace
Standards Program (Program). In-scope finished goods supplier facilities means those
that meet or exceed Aritzia’s production unit threshold, have production with Aritzia in
Fiscal 2025, and in respect of which an assessment was required within Fiscal 2025 as
per Aritzia's Program.

SIn-scope fabric and trim supplier facilities (Tier 2) include those selected to
participate in Aritzia's Program based on level of partnership and/or those producing
key materials.

ARITZIA

TARGET YEAR

Fiscal 2027

Fiscal 2027

Annually

Annually

Fiscal 2027
Fiscal 2027
Annually
Fiscal 2027
Fiscal 2028

Fiscal 2028

6Based on finished goods purchases made and product received in each of the
respective fiscal years. Purchase data is currently limited to include only primary
fabrics and yarn and excludes trims. This is a cumulative metric, using the respective
fiscal year purchase data, which means each year we include the assessments
performed since we started the program in Fiscal 2023 and the purchase data for
the fiscal year reported.

‘Cumulative coverage from Fiscal 2023 to the end of Fiscal 2027.
8Cumulative coverage from Fiscal 2023 to the end of Fiscal 2028.

9Cumulative total commitment over the next five years (from Fiscal 2024 to the
end of Fiscal 2028).
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1.0 INTRODUCTION

Planet
MATERIALITY
GOAL OPPORTUNITY
REDUCE SCOPE 1,2, AND 3 Climate, Energy, and GHG
GREENHOUSE GAS EMISSIONS Emissions

SOURCE RENEWABLE ELECTRICITY Climate, Energy, and GHG
FOROUR OWNED AND OPERATED Emissions

WORKPLACES

REDUCE THE USAGE OF Water

WATERAND PROTECT ITS

QUALITY

ADOPT PREFERRED MATERIALS Product Stewardship

AND PROMOTEENVIRONMENTAL
STEWARDSHIP THROUGHOUT
PRODUCTION PROCESSES

FY2025 Aritzia Impact Report
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MEASURING OUR IMPACT

Establish science-based emissions
reductiontargets

%of electricity from renewable sources
(Scope 2)"

Water strategy established and approved

%o0f customer packaging®including 100%
preferred and only recyclable materials

%of finished goods supplier facilities
that completed the Higg verified Facility
Environmental Module (vFEM)®

%o0f in-scope fabric supplier
facilities® that completed the Higg
vFEM

%of cottonthat is Better Cotton, organic,
or otherwise certified

%of polyester derived from recycled
content

%o0f wood-based cellulosic sourced from
responsibly managed forests

%o0f designerstrained on circular design
Principles

FISCAL 2024

In progress

100%

In progress

7%

70%

10%

54%

24%

72%

0%

5.0 GOVERNANCE

FISCAL 2025
PROGRESS

Targets
published™

100%

Strategy established

73%

75%

BYH

81%

22%

78%

0%

TARGET

Publish

100%

Publish

90%

100%

1009

100%

45%

100%

100%

©Published in this report for the first time. See Climate section for targets.

"Maintain annual target.

2Excludes A-OK Cafe food and beverage packaging.

BSee Planet Supplier Engagement section of this report for information onthe

update of thistarget in Fiscal 2025.

“In-scope fabric supplier facilities (Tier 2) include those selected to participate in
Higg vFEM based on level of partnership and/or those producing key materials.

6.0 SUPPLEMENTAL MATERIALS AR[TZ]A

TARGET YEAR

Fiscal 2025

Annually

Fiscal 2025

Fiscal 2027

Fiscal 2027

Fiscal 2027

Fiscal 2027
Fiscal 2027
Fiscal 2027

Fiscal 2027

5Based on total finished goods purchased and received during the 12 months
ended December 31,2022 and 2023, respectively, in order to compare to the
relevant Higg data's environmental performance year. Purchase data is currently
limited to include only primary fabrics and yarn and excludes trims.

BCumulative coverage from Fiscal 2023 to the end of Fiscal 2027.
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Our People

Opportunity

OUR GOAL:

Grow our world-class talent
and support meaningful,
long-term careers

EMPLOYEE TRAINING

We promote a culture of growth and know that
development happens boththroughformal
training and in our day-to-day work, including on-
the-job coaching, guidance from managers, and
performance conversations.

MEASURING OUR IMPACT

2.0 STRATEGY

AVERAGE # OF HOURS OF
FORMAL TRAINING PROVIDED PER
EMPLOYEE ANNUALLY

Fiscal 2027
Target

Fiscal 2024

Fiscal 2025

FY2025 Aritzia Impact Report
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In Fiscal 2025, we provided an average of 12
hours of formal training to eachemployee,
exceeding a total of 95,000 hours delivered
across all our workplaces. Our formal training
includesin-person and remote instructor-led
sessions, as well as online courses through
Aritzia University — our internal learning
platform,which hosts coursesavailable to our
People across all workplaces.

Our progresswasdriven primarily by the launch of
new courses within Aritzia University's School of
Management, which support the development of
personal growth and leadership effectiveness.
The launch included an updated onboarding
program for Boutique managers that focuseson
exposure and experience training. Expanding on
our pre- existing offering of Aritzia University
School of Management courses, the 25 courses
launched in Fiscal 2025 cover a range of topics
including:

Black History and Awareness
Communication

Conflict Management
Cross-Functional Collaboration
Indigenous History and Awareness
Mental Wellbeing

Psychological Safety

Recognition

5.0 GOVERNANCE

SUPPORTING UP-AND- COMING TALENT

Our longest-running recruitment program has
beenthe Aritzia People Pipeline (APP) Program,
which elevatestalent from Aritzia's frontlines —
our Boutique, Concierge, Distribution Centre, and
Food & Beverage Teams —to corporateroles

at our Support Offices. In Fiscal 2025, 62%o0f
our eligible, manager-level or below corporate
positions were filled by our APP Program’s up-
and-coming talent. We surpassed our target of
50%by Fiscal 2027, reinforcing our commitment
to developing and promoting from within. As our
business grows and more job opportunities
emerge across allworkplaces, we remain
dedicated to looking internally first to support
careergrowth and long-term success.

MEASURING OUR IMPACT

6.0 SUPPLEMENTAL MATERIALS

90OF CORPORATE POSITIONS, MANAGER-
LEVEL OR BELOW, FILLED BY INTERNAL
PIPELINE OF UP-AND-COMING TALENT

Target

Fiscal 2024

Fiscal 2025

Fiscal 2027

LISTENING TO OUR PEOPLE

Our annual confidential Aritzia Asks Engagement
Survey is a toolthat helps usto develop an
understanding of how employeesfeelacrossthree
important areas which are standard benchmarks in
our industry:

+ Engagement,

+ Manager Effectiveness

» Performance Enablement

The insights gained from the results inform our
investments across our People Programs. It’'s a
platform for employeesto voice what they value
about working at Aritzia and provide input on how
we canraise the bar. It focuses primarily on
employee engagement and exploresother factors
that drive engagement such as culture,
communication, growth and development, and
recognition. In our Fiscal 2025 Aritzia Asks
Engagement Survey, we continued to surpass our
participation target, achieving a 90%participation
rate across all our People.

MEASURING OUR IMPACT

%PARTICIPATION IN
EMPLOYEE ENGAGEMENT SURVEY

Annual

85% Target

Fiscal 2024

Fiscal 2025

ARITZIA
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Wellbeing

OUR GOAL:
Foster Wellbeing across our
workplaces

MEASURING OUR IMPACT

2.0 STRATEGY

%ENGAGEMENT SCORE IN EMPLOYEE
ENGAGEMENT SURVEY

O e e e Fiscal 2027
% Target

Fiscal 2024

Fiscal 2025

FY2025 Aritzia Impact Report
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Overall,our engagement score was 67%for Fiscal
2025. While this represents anincrease of 7
percentage pointsfrom the previousyear,we
recognize there is more workto do,and we are
committed to reaching our Fiscal 2027 target.

A few factorsthat may have contributed to the
year over year improvement include:

1. Kickstarting our Culture Evolution work,
including the recent introduction of our Culture
Outcomes that support our People’s
understanding how our Values come to life

2.High manager effectiveness, which reflects
trust and connectionbetween individuals and
theirimmediate managers

3. Improvementsthat enable our People's
performance, such as continued optimization of
toolsand technology

4. Continued support of our People’s
development through formal training including
our new School of Management courses

5.0 GOVERNANCE

MEASURING OUR IMPACT

6.0 SUPPLEMENTAL MATERIALS

%0OF FULL-TIME AND PART-TIME
EMPLOYEES AND THEIR FAMILY
MEMBERS WITH ACCESS TO ARITZIA
VIRTUAL WELLNESS

Annual

100% Target

Fiscal 2024

Fiscal 2025

At Aritzia,we are committed to our People’s
wellbeing through every stage of personal and
professional growth. In Fiscal 2025, we continued
to achieve our target of providing 100%of full-
time and part-time employees and their family
memberswith accessto our modern health and
wellness program, Aritzia Virtual Wellness. This
program provides our People with 24/7accessto
healthcare support, resources,and information,
including mental health specialists and overall
wellbeing support,anytime, any day.

We provide our full-time employeeswith
comprehensive benefits packagesthat include
extended health and dental benefits covering a
wide range of services. In Fiscal 2025, we officially
introduced the Aritzia Baby Leave Program, our
parentalleave program.

Aritzia employee in a boutique, Canada.

The program includes our new Aritzia Baby Leave
Top-Up, whichisdesigned to support our People
asthey grow their families by providing top-up
payment alongside any government-funded
Maternity and Parental Benefits following the
birth or adoption of a child. This program provides
enhanced support and helps alleviate financial
stress for expanding families by ensuring 100%o0f
eligible employees’ salaries for up to 16 weeks,
regardless of their gender or whether they
welcome their child through birth, adoption, or
surrogacy.

We continue to listento our people to understand
how we can support their wellbeing.

ARITZIA
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Belonging

OUR GOAL:

Foster Belonging across our
workplaces

Progress on our goal pertaining to Belonging is
measured in part through the involvement and
belonging score in our Aritzia Asks Surveys.

The increase of 5percentage pointsin this
score from Fiscal 2024 to Fiscal 2025 is an
indicationthat our Belonging programs are
resonating with our People. With this
information, we will continue to invest inthe
programs discussed throughout this sectionin
pursuit of our goal.

MEASURING OUR IMPACT

%INVOLVEMENT AND
BELONGING SCORE IN EMPLOYEE
ENGAGEMENT SURVEY

Fiscal 2027

Target

Fiscal 2024 Fiscal 2025

FY2025 Aritzia Impact Report

3.0 PEOPLE 4.0 PLANET

We believe intaking a holistic approachto
supporting our People’s sense of belonging and
aimtointegrate involvement and belonging
tacticsinto our talent management processes. In
the year ahead, we will provide education, tools,
and insights to our client-facing employeesonan
ongoing basisto help develop inclusive people
leaders and create a culture of safety.

FOSTERING BELONGING THROUGH ALLIANCE

A key driver of our People’s sense of belonging
continuesto be Aritzia's People Resource Groups
(PRGs), which saw growing participation and
engagement in Fiscal 2025. Aritzia’'s PRGs were
established to provide safe spaces for community
members and their allies to share perspectives,
learn from one another, and support aninclusive
environment at Aritzia. Our PRGs are voluntary,
People-led groups whose aim isto work with Aritzia
to foster asafe and inclusive workplace aligned
with our business objectives and goals.

The active PRGs in Fiscal 2025 included:

THE MELANIN PROJECT

ARITZIA ASIAN ALLIANCE

ARITZIA PRIDE COLLECTIVE

WOMEN IN COMMON

5.0 GOVERNANCE

AMPLIFYING VOICES

We actively support our employees by standing
as allies and hosting educational sessions that
honour a variety of Days of Observance and
global events. These sessions are designed to
embrace and support the diverse communities
represented within our business. To amplify
personal stories and perspectives, we prioritize
the involvement of individuals with lived
experience who identify with the communities
being discussed. This year, our programming
included guest speakers, workshops, and other
resources. Recognizing how global events
impact our People, we host listening sessionsin
times of need, provide outletsto support our
People,and encourage themto leverage our
wellbeing resourcesthat are available to them
year-round, such as Aritzia Virtual Wellness.

6.0 SUPPLEMENTAL MATERIALS

ARITZIA

REPRESENTATION ACROSS OUR PEOPLE

From entry-level to executive-level positions,
Aritziais a place where all People — no matter
their colour,creed,race, age, or sexual orientation
— can enjoy successful careers. Our objective is
for our employeesto be representative of the
communitieswe operate in.

MEASURING EMPLOYEE REPRESENTATION™" FISCAL 2024 FISCAL 2025
TOTAL EMPLOYEES WHO 74% 74%
ARE WOMEN

RETAIL LEADERSHIP 92% 90%
TEAM WHO ARE WOMEN

SENIOR LEADERSHIP 73% 75%
TEAM WHO ARE WOMEN

TOTAL EMPLOYEESWHO 58% 58%

SELF-IDENTIFY AS BIPOC

7Based on self-identification of employees who
participated in Aritzia Asks Culture Survey and voluntarily
answered this question, including those who selected two or

more races.
12
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Our Supply
Chain

OUR GOAL:
Promote fair and safe working
conditions with our suppliers

Aritzia aimsto work with organizations that share
our values and commitment to respecting and
upholding human rights. We aim to achieve this
through Social Impact programs along the supply
chain. These include our Supplier Workplace
Standards Program, which includes our Supplier
Code of Conduct (Supplier CoC), developed
based on standards including the United Nations
Universal Declaration of Human Rights, the
International Labour Organization (ILO)
conventions, and the Ethical Trading Initiative Base
Code.

Aritzia collaborates with third-party suppliersto
develop and manufacture our exclusive brands’
productssold through our retail network and global
eCommerce platform. As at March 2,2025, our
supply chain for finished goods suppliers’ facilities
were located in 14 countries, with a workforce
comprised of 75%women and 25%men. Details on our
finished goods suppliers’ facilities are summarized in
thetable tothe right.

Human Rights

Aritzia is committed to respecting and upholding human
rights throughout its value chainin line with international
standards and industry best practices. In Fiscal 2025, we
published our inaugural Human Rights Position Statement
which articulates our commitment and outlines our
approach, the basis which is founded inthe United Nations
Guiding Principles on Business and Human Rights. We
recognize that global supply chainsinthe apparelindustry
may present various human and labour rights risks,
including the complex topics of modern slavery, which are
oftenrooted in several causes, including systemic
inequalities. For more information, see our Statement
Regarding Modern Slavery.
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%TOTAL %O0OF TOTAL WORKERS

FINISHED GOODS IN FINISHED GOODS

COUNTRY SUPPLIER FACILITIES SUPPLIER FACILITIES™®
Austria 1% <1%
Cambodia 9% 7%
China 35% 1%
Guatemala 1% <1%
India 6% 5%
ltaly 2% <%
Philippines 2% 2%
Portugal 2% <%
Romania 4% 1%
Slovenia 1% <%
Sri Lanka 5% 3%
Turkey 4% 2%
United States of America 1% <1%
Vietnam 27% 56%

8Due to rounding, figures may not add up to 100%

In Fiscal 2022, we conducted a Human Rights
Impact Assessment across our value chainto
better understand potential exposure to such risks.
We continue to use these results with the aim to
inform our Social Impact programs and guide our
risk mitigation strategiesto focus on addressing
salient human rights topics. In Fiscal 2025, withthe
support of an external specialist consultancy we
reviewed our internal human rights due diligence
frameworks, including our Human Rights Impact
Assessment and our Human Rights Position
Statement, to help identify opportunitiesto further
strengthen our efforts. The outcomes of this
engagement may be used to inform our future
approach to assessing human rights risks along
the value chain.

Workplace Standards

Aritzia's Supplier Workplace Standards Program
monitors our in-scope finished goods and in-scope
fabric and trim supplier facilities’ performance
against our Supplier CoC. Thisincludes
expectationsthat facilities have an effective
processinplaceto identify and evaluate labour
and humanrightsrisks, health and safety hazards,
environmental impacts, and business ethics non-
compliances. Aritzia expectsthese standardsto be
met by our suppliers’ facilities and any of their
subcontractors. We commence the monitoring of
the workplace standards performance of in-scope
finished goods suppliers’ facilities as part of our
supplier onboarding process. Once onboarded,
Aritzia's Social Impact Team works with suppliers’
facilitieswith the aim of building long-lasting,
respectful relationships.

We work with third-party specialty service
providersto monitor and support suppliersintheir
compliance to our standards. Additionally, Aritzia is
a Buyer Partner of Better Work, a partnership
betweenthe ILO and the International Finance
Corporation,who conductsboth unannounced
facility assessments, inline with International
Labour Standards and national legal frameworks,
and announced advisory facility visits, scheduled
according to their framework. Better Work visits
facilities participating inthe program to provide
ongoing capacity-building and advisory support.

ARITZIA
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Workplace Standards (continued)

SASB CG-AA-430a.2

Expansion of this program further along our supply
chainislimited by our ability to trace and map our
supply chain beyond our finished goods suppliers as
covered inthe next section.

TRACEABILITY

End-to-end product traceability, which means
tracking the journey of materials and products
from raw material sourcing to the final product, is
a systemic challenge within our industry. It isthe
ability totrack materials and productsthrough
eachstep of the supply chain. Effective and
responsible management of Aritzia's supply chain
requires accurate and timely insight into our suppliers
and traceability beyond our direct finished goods
suppliers, known as Tier 1

TRACEABILITY BEYOND TIER 1SUPPLIERS

We select a large proportion of our fabrics directly
and, therefore, maintain a list of all our nominated
fabric millsand trim suppliers, known as Tier 2.

TIER-LEVEL VIEW OF OUR SUPPLY CHAIN

2.0 STRATEGY

3.0 PEOPLE 4.0 PLANET

Today, we have visibility into the fabric mills that

produce all our nominated fabrics and trims used
to manufacture our products, giving us visibility

into who supplies our fabrics and trims.

Additionally, we continue to explore supply chain
traceability management systemsthat could
support expanding our existing collection of
supplier sourcing information beyond our directly
selected fabrics and trims. Thisis a complex,
industry-wide issue with nascent and evolving
technology solutions. Over the past few years,we
have improved the traceability of some of our
products and materials by adopting third party-
certified, preferred materials. The certifications of
which have provided us with an understanding of
and some visibility into our raw material (Tier 3)
and/or commodity (Tier 4) suppliers.

Below is a tier-levelillustration defining the key activities performed at each tier of our supply chain.

diip
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|
Fabric N
Production rFﬂﬂ
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Commodity Raw
Cultivation & Materials
Extraction Processing
TIER 4 TIER 2 &3
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Trims Goods
Production Production

TIER 1

5.0 GOVERNANCE 6.0

MEASURING OUR IMPACT (TIER 1)

%0F IN-SCOPE FINISHED GOODS
SUPPLIER FACILITIES® ASSESSED*BY
A THIRD PARTY

Annual
Target

16%

84%
Announced

Fiscal 2025

Fiscal 2024

During Fiscal 2025, third-party assessments were
conducted at 99%of our in-scope finished goods
suppliers’ facilities. 84%were announced and the
remaining 16%were unannounced. For more
information on our assessment practices under the
Supplier Workplace Standards Program, please
visit our website.

SUPPLEMENTAL MATERIALS

ARITZIA

MEASURING OUR IMPACT (TIER 2)

Unannounced

%OF IN-SCOPE FABRIC AND
TRIM SUPPLIER FACILITIES®
ASSESSED BY A THIRD PARTY

o Fiscal 2027
V0% === === — == —— - Target

Fiscal 2025

Fiscal 2024

We are working to expand the reach of this
Program further along our supply chain. Starting
in Fiscal 2023, we began conducting third-party
assessments at in-scope fabric and trim suppliers’
facilities.

From Fiscal 2023 to the close of Fiscal 2025,
assessments have been performed at 24 fabric
mills and/or trims facilities. In Fiscal 2025, 4398 of
fabric supplier facilities had been assessed since
we started the program in Fiscal 2023, using
Fiscal 2025's purchase data.

All assessments conducted at these facilities
were announced and conducted by a third-party
specialty service provider chosen by Aritzia.


https://www.aritzia.com/en/aritzia/corporate-hub/community/people-hub/supply-chain-human-rights-working-conditions
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Workplace Standards
(continued)
SASB CG-AA-430b.2

Our Social Impact Team partners cross-functionally
with our Manufacturing Team to provide social
performance feedback to suppliers through sourcing
and manufacturing scorecardsin our Annual
Business Review (ABR) process. This process aimsto
integrate the Social Impact Team's program
standards into our sourcing decisions and
strategies. In Fiscal 2025, 41%o0f our in-scope finished
goods suppliers were covered by a sourcing and
manufacturing scorecard.

ARITZIA SUPPLIER WORKPLACE
STANDARDS PERFORMANCE

We use our Supplier Workplace Standards Risk
Rating Framework, which was developed in
partnership with an independent, nonprofit
civil society organization that specializesin
labour practices and global supply chains.
The risk rating scale reflectsa greater focus
ondifferentiating betweenisolated issues
(Level 4), which may not stem from ineffective
management systems, and systemic issues
(Level 2 and 3), which may stem from
ineffective management systems. The goal of
thisapproachisto develop long-term
remediation strategiesto addressthe
identified issues at their root cause, in
collaboration with our suppliers and their
facilities.

We use this framework to assign a risk rating

to each non-compliance identified in
assessments conducted.

FY2025 Aritzia Impact Report
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ARITZIA SUPPLIER WORKPLACE STANDARDS RISK RATINGS FRAMEWORK, PERFORMANCE, TIMING, AND NEXT STEPS - TIER 1

RISK RATING LEVEL 4 LEVEL 3 LEVEL 2 LEVEL 1 UNASSESSED

ARITZIA'S SUPPLIERS’ 26% 69% 4% 0% 1%
PERFORMANCE *®

RISK RATING Improvement opportunities Improvement opportunities Improvement opportunities Severe issuesidentified
DESCRIPTION are isolated and may not may be due to a systemic may be due to a systemic that pose a seriousrisk to
have a systemic root cause root cause and may root cause and may require  workersor result ina human
orindicate a management require revisionsto improvementsto rightsviolation for which
system issue. management systems for management systems. If not there is a zero-tolerance
sustained remediation. remediated, concerns could approach.

pose risks to the facilities’
business operationsand/or
workplace standards.

The below summarizes the general approach that guides how we work with supplier facilities. We remain flexible on timing, as necessary, to support the different business and
supplier requirementsthat may arise each year.

ASSESSMENT Annual Assessments Annual Assessments Reassessed Within Four Responsible Exit

SCHEDULE Months

NEXT STEPS We aim to hold biannual We aim to hold quarterly We aim to hold monthly Once the finding has been
meetingswith the meetingswith the supplier meetingswith Aritzia’s verified, the relationship
supplier and Aritzia’s and Aritzia’s Supplier Supplier Workplace between Aritzia and the
Supplier Workplace Workplace Standards Standards Team (and/or a supplier will be terminated.
Standards Team to review Teamto review remediation partner)tohelp  Aresponsible exit strategy
remediation plan and remediation plan and ensure actions progress will be put into place which
progress and provide progress and provide accordingly with regular aimsto help minimize the
support where applicable. support where applicable. updatesfrom Aritzia's negative impact on

Manufacturing Teams. workers.

Our Social Impact and Manufacturing Teams maintain ongoing communication with suppliersto promote fair and safe working conditions. When findings that require remediation
are identified, wetake a collaborative approach and support suppliers and their facilitiesto develop plans where they are accountable for the remediation and implementation of
lasting solutions. We aim to foster transparent relationships with suppliers and their facilities and collaborate for continuous and systemic improvement of workplace standards. This
year,we formalized an internal Responsible Exit Policy which guides our approach to conducting exitsin a way that aimsto help minimize the negative impact on a facility’s business
continuity and the wellbeing of their workforce.

®Ratings are reflective of performance from assessments conducted of finished
goods suppliers’ facilities with whom we had a working relationship with as at March
2,2025.
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Workplace Standards (continued)

SASB CG-AA-430b.3

SUPPLIER WORKPLACE STANDARDS AUDIT
FINDINGS

The standards that Aritzia's suppliers are reviewed
against during assessments are outlined inthe
Aritzia Supplier CoC. Non-compliancesidentified
in assessments can be classified within any of the
following four categories described to the right.

The non-compliances identified through

assessment in Fiscal 2025, by category were:

* Healthand Safety-related (53%9

* Labour-related (38%

+ Governance and Management Systems-related
(899

* Environmental Management-related (199

SUPPLIER WORKPLACE STANDARDS
CORRECTIVEACTION PLANS

Our emphasis on continuous improvement and
collaboration continues in our approachto
remediation with suppliers and their facilities.
If a non-compliance that requires remediation
isidentified, Aritzia works with the supplier to
develop a Corrective Action Plan (CAP) that
holds suppliers and their facilities
accountable by implementing lasting
solutions. CAPs are tailored to support
suppliers'remedy of specific non-
compliance(s), incorporating root-cause
analysis alongside short-term remediation
actions and long-term corrective measures.
When necessary, we partner with specialty
service providers who are local to suppliers’
operationsto provide additional support or
expertise inthe form of consulting or training.
Incases of a verified Level 1Tnon-compliance
against the Supplier CoC, the relationship
between Aritzia and the supplier will be
terminated in line with our Responsible Exit
Policy.

FY2025 Aritzia Impact Report

HEALTH AND SAFETY

Assesses the physical and psychological wellbeing
of workersintheir workplaces, bathrooms,
canteens,and dormitories. More specifically, this
caninclude fire safety, equipment safety, access
to proper grievance processes, equal opportunity,
and nondiscrimination.

LABOUR

Assesses suppliers’ recruitment practices, worker
experience,working hours, benefits,and the
completeness and accuracy of employment
recordsand wage payments.

GOVERNANCEAND
MANAGEMENT SYSTEMS

Assesses suppliers’ policies, practices, roles,and
responsibilities for managing labour, business
ethics,and health and safety, and for obtaining
required licenses and permits.

ENVIRONMENTAL MANAGEMENT

Reviews suppliers’ practices around monitoring,
obtaining, and protecting required permits for
emissions, water discharge, air discharge, and
hazardous waste handling.

5.0 GOVERNANCE

Our Programsinthe
Supply Chain

We recognize our business activities may
impact our suppliers and how they operate. We
have previously conducted a feedback survey
with finished goods suppliers, offering them the
opportunity to share insights onhow Aritzia is
performing as a partner and what we candoto
better support them and their workers'
wellbeing. We use the findings from these
surveysto inform how we can enable effective
and responsible practicesfor Aritzia and our
suppliers alike. We conducted this survey in
Fiscal 2022 and Fiscal 2023. In Fiscal 2024 and
Fiscal 2025, we paused the rollout to review the
insights drawn over the past two yearsand to
review our approach in line with our planned
evolution. We plan to reissue a survey in
calendar year 2025.

For more information, please see our Aritzia
Community™ | ESG Report FY2024.

6.0 SUPPLEMENTAL MATERIALS

WORKER VOICE PILOT PROGRAM

Effective and accessible communication channels
forthe people in our supply chainis key to
informing how we work. Supporting our suppliers
and their facilities in maintaining appropriate
communication channelsthat allow for anonymous
feedback and two-way dialogue is a priority.
Additionally, our Supplier CoC requires our
suppliersto offer grievance management systems,
which we regularly monitor.

We've developed a tailored, multi-stakeholder
Worker Voice Program, consisting of anonymous
surveysto workers, a hotline allowing
confidentiality, and training for facility
management on strengthening communication
channels. In the spirit of collaboration, we are
starting with a pilot to evolve the program based
on feedback from participating suppliers and
service providers.

In Fiscal 2024, we implemented a 15-month pilot of
the Worker Voice Programto run throughout Fiscal
2025 in five supplier facilitiesin China and one
supplier facility in Cambodia. In Fiscal 2026, we will
draw onthe insights provided by the pilot to design
the next iteration of the Worker Voice Program
with the intent of implementing an expanded
program with our strategic facilitiesacrossthe
supply chain.

ARITZIA
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Communities

OUR GOAL:

Invest inthe communities we
serve to drive positive change

We believe we are responsible for providing
support tothe communitiesin which our People
live and work. At Aritzia, we focus on building
meaningful relationships with community
partners and engaging our People in giving
back. We care for and invest in our communities
by creating programsthat help addressthe
needs of our communities and create impact,
particularly for women and girls, with a focus on
our favourite equation-turned mantra — Women
tothe Power of Women™.

MEASURING OUR IMPACT

CUMULATIVE $ VALUE INVESTED
INCOMMUNITY
ORGANIZATIONS?°

Fiscal 2028
$50M2= = = = == = = === = = = Target

$24.8M20

(cumulative)

Fiscal 2024 Fiscal 2025
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3.0 PEOPLE

Since Fiscal 2024, we have contributed $24.8
million?'in product donations, financial support,
and volunteer hours to non-profit organizations and
Aritzia Community™ partnersthat share our values.

Thisyear,aswe continue to expand our growth into
the USA, we offered new ways for our American
employeesto give backtotheir communities. We
developed a pilot project to expand Aritzia
Volunteering to our US-based Flagship cities, with
the goal of encouraging our People to volunteer
locally. We channel our contributions toward
partners,programs, and initiativesthat create
Opportunities, support Wellbeing, and foster
Belonging for women and girls in our communities.
Some of the key programs and initiativesincluded
inour total contribution are detailed in this section.

Opportunity

We invest in opportunities that help foster
growth, learning, and advancement for women
and girls,withafocusoneducationand
professional development. In support of this,in
Fiscal 2025, Aritzia has funded scholarships,
grants, fellowships, and mentorship programsiin
partnership with community organizations
across North America.

Thisyear,we established the Aritzia Indigenous
Excellence Scholarship with the support of
Indspire, a national charity dedicated to
Indigenous education and achievement within
Canada. Eachyear,we’llaward ten $5,000
scholarships to women-identifying Indigenous
students who demonstrate excellence in
post-secondary academic achievement and
community engagement. Also in Fiscal 2025, we
increased our engagement with existing Aritzia
Community™ partnersthat are creating
opportunity for women and girls, as listed onthe
right.

4.0 PLANET

5.0 GOVERNANCE

6.0 SUPPLEMENTAL MATERIALS

ARITZIA

WHO WE PARTNER WITH

WHAT THEY DO

HOW WE SUPPORTED
IN FISCAL 2025

MINERVA BC

A Vancouver-based charity that is
dedicated to advancing the leadership
of self-identified women and girls
across British Columbia.

Aritzia became the Lead Supporter

of the Minerva Learning to Lead™
Program, a leadership program for
hundreds of young women and gender-
diverse youth. We also hosted The
Power of Confidence, an event which
included a tour of the Aritzia office,

a series of career readiness panels,
and the opportunity to network with
Aritzia leaders.

POW WOW PITCH

A not-for-profit organization
dedicated to creating a world
where Indigenous entrepreneurs can
thrive and feel supported, safe, and
empowered to develop theirideas
and build businesses that create a
positive cycle of growth.

We continued our support of the
leading Indigenous Business Pitch
Competition and the Aritzia
Indigenous Fashion Grants (AIFG)
initiative, which strive to uplift the
next generation of Indigenous fashion
entrepreneurs.

In Fiscal 2025, for the first time,
Aritzia employees engaged with
these entrepreneursin a mentorship
capacity.

THE BROTHERHOOD
SISTER SOL (BROSIS)

A not-for-profit organization at the
forefront of social justice. Committed
to educating, organizing, and training
the next generation of Black and
Latinx youth, BroSis is where young
people claim the power of their
history, identity, and community to
build the future they want to see.

We continued to support their social
justice work by funding self-identified
girls’ participationinthe BroSis College,
Career and Wellness Program. Through
thisinitiative, hundreds of Black and
Latinx youthin Harlem and New York City
will gain exposure to the college
experience and receive guidance to plan
fortheir future.

In Fiscal 2025, we also collaborated with
BroSisto host our largest Gift of Warmth
Coat Distribution event todate.

20Starting in FY2025, amounts are shown on a cumulative contribution basis.
The target is inclusive of contributions made from Fiscal 2024 to the end of

Fiscal 2028.

21All Aritzia Community™ product donations are valued at fair market value in
the Canadian currency equivalent. Volunteer hours are estimated using an
estimated average hourly rate.
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Wellbeing

We believe in supporting the holistic wellbeing
of our communities. Specifically, we donate
clothing to our community members and provide
dignified shopping experiences.

In Fiscal 2025, Aritzia did this by:

Holding our annual winter coat donation
program, The Gift of Warmth, in New York City
and Chicago. For this event, Aritzia volunteers
participated in donating more than 2,000 of
our warmest Super Puffsto the people who
need them most during the coldest time of the
year. Since 2020, we've gifted a warm winter
coat tomorethan 15,000 women and girlsin
citiesacross North America.

Donating overstock clothing to community

organizations that serve women and girls
across Canada and the USA.

FY2025 Aritzia Impact Report
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Belonging

In Fiscal 2025, we designed dedicated collections
for International Women'’s Day and the National
Day for Truth and Reconciliation, with 100%of the
proceedsdonated to Aritzia Community™ partner
organizations.

For International Women’s Day, we designed our
fourth limited-edition Women to the Power of
Women™ collection with 100%o0f the proceeds
donated to Aritzia Community™ partner
organizations that support women and girls.

For Orange Shirt Day and National Day for
Truth and Reconciliation, we designed our third
Orange T-Shirt. Our 2024 Orange T-Shirt was
designed by Saimaiyu Akesuk, an Inuit artist
from Igaluit, with 100%o0f the proceeds donated
to Orange Shirt Society and other Indigenous
community partners, supporting their missionto
raise awareness of "Every Child Matters”

and the intergenerational impacts of
Residential Schools.

5.0 GOVERNANCE
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, USA.

18



FY2025 Aritzia Impact Report

Landsc.ape-from a farm supported by The Good Cashmere Standard® by AbTF, Mongolia.
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1.0 INTRODUCTION

Climate
GHG Emissions

Each year,we calculate our greenhouse gas
(GHG) emissions inventory to assessthe
emissions generated by our business across our
value chain. We use arange of industry tools and
commission support from specialty service
providersto develop and refine Aritzia's annual
emissions inventory. Aritzia's greenhouse gas
(GHG) inventory is aligned with GHG Protocol
(GHGP) guidance, an internationally recognized
methodology.

All 2024 emissions data is for the twelve months
ended December 31,2024 (calendar year).
Aritzia's organizational boundary is defined by
the GHGPasthe operational control approach.

For Aritzia, like for most apparel companies, the
vast majority of our emissions are within Scope 3
— our indirect emissions. Scope 3 emissions
include those to make our product and, thus,
outside of our direct control. Thiscomeswith a
unique set of challenges as, rather than having
accessto primary data, werely onthird-party
data and estimatesthat vary in quality and are
continuously evolving. We continue to improve
our data collectionand calculation processes
with the aim to improve completeness and
accuracy over time.

We recognize that our emissions have
significantly increased as a result of our
considerable business growth during the period.
To address this, the following section of this
report, Science-Based Emissions Reduction
Targets, outlines our ambition and newly
established emissionsreductiontargets, which
reflect our commitment to decarbonizing our
business. Targetswere set using the SBTi'starget
setting toolsfor emissions reductions and have
beenvalidated by the SBTi.

FY2025 Aritzia Impact Report
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ESTIMATE UNCERTAINTY AND RESTATEMENTS

Climate-related disclosures contain inherent
limitationsdue to their complex nature and the
methods used to determine nonfinancial
information. We monitor evolving measurement
methodologiesto help support reporting. As a
result,we anticipate the need to update our
measurement methodologies as improvements
emerge. Aswe continue to make improvementsto
our data quality and data collectionprocesses,we
may be required to make amendmentsto our
emissions inventory and associated reduction
targetsfor our current and previous reporting
periods, including our baseline, although we
undertake no obligation to do so, unless required by
applicable law.

SCOPE 3 RAW MATERIALS VOLUME
CALCULATION METHODOLOGY CHANGES

This year,we made significant changesto our
Scope 3 Purchased Goods & Services
(Category 1) methodology, specifically how we
calculate the total raw material volumes used
in Aritzia’s products. First, we broke our raw
materialsdata into Forest, Land & Agriculture
(FLAG) materials and non-FLAG materials, in
line with new guidance by the Science Based
Targetsinitiative (SBTi) and the draft Land
Sector and Removals Guidance by the GHGP.
Second, we now use finished goods purchase
orders unitsreceived during the period to
estimate our raw material volumes.

For year-over-year comparability,we
recalculated and restated our 2022 and 2023
data to reflect these changes.

OTHER CALCULATION METHODOLOGY
CHANGES

We refined our GHG boundary by adding several
new areas based on SBTi guidance. These
updates were applied to our 2022, 2023, and 2024
data and are reflected inthe restatements. See
footnotesfor details.

5.0 GOVERNANCE

EMISSIONS (tCO,e) BY SCOPE

METRIC CATEGORY

SCOPE 10wned & controlled operations

SCOPE 2 Owned & controlled operations (location-based)
SCOPE 2 Owned & controlled operations (market-based)
Total Scope 1& 2 (MARKET-BASED) 23

SCOPE 3 Indirect emissions across value chain not owned or
controlled

3.1 Purchased Goods & Services (Category 1)
3.2 Capital Goods (Category 2)
3.4 Upstream Transportation & Distribution (Category 4)
3.12 End-of-Life Treatment of Sold Products (Category 12)%°
Other Scope 3 emissions (Categories 3,5,6,7)%°
Total Primary Scope 3
Other voluntary disclosure categories

3.11Use of Sold Products (Category 11) %

TOTAL SCOPE 1,2, (MARKET-BASED) & 3

6.0 SUPPLEMENTAL MATERIALS

2022

(Baseline)
(Restated)
247422
3,50222
6
2,480

430,53824
15,321
64,622
10,232
9,442
530,15426

79,987
612,622

2023
(Restated)

3,33322
4,71622
0
3,333

330,70 #4
25,929
33,877

8,321
9,734
408,5622%6

49,941
461,835

ARITZIA

2024

3,661
5,321

3,661

471,871
33,029
63,221
10,615
12,787
591,62426

77,921
673,106

In 2024, our total Scope 1,2 (market-based), and 3 emissionsincreased by 46%from restated 2023 levels. This is primarily
due to a 43%increase in our raw materials, which fall under Scope 3, Category 1: Purchased Goods & Services — our largest
emissions category, accounting for over two-thirds of our total GHG inventory. The rise reflects our business growth,
including the opening of 12 new boutiques and a 21%increase in eCommerce net revenue in Fiscal 2025. See the
Supplemental Materials section, GHG Emissions Data, for more details on our methodology, restatements, inclusions, and

exclusionsin line with our restatement policy.

222022 and 2023 Scope 1and 2 (location-based) emissions were restated due 242022 and 2023 Scope 3, Category 1raw materials emissions were restated to

to improved data availability, resulting in the inclusion of emissions from
refrigerants and emissions of CYC Design Inc. (Reigning Champ), an
acquisition that occurred in 2023. Scope 1: 2022 emissions were restated from

include FLAG emissions and to adopt a new calculation methodology based on
finished goods purchase orders, resulting in increases of 39,3711CO2e (20%),
and 77,792tC02e (63% respectively.

188810 2,474tC0O2e, an increase of 175tCO2e relating to the inclusion of CYC ~ 2*Categories 5,6, 7, and 1linclude Aritzia only. We do not have data available

and 411tCO2e from refrigerants. 2023 emissions have been restated from
2,660 tC0O2e to 3,333 1CO2¢, anincrease of 208 tCO2e relating to the

to calculate these categories for CYC Design Inc. (Reigning Champ).
26Scope 3 inventory includes new emissions sources previously omitted as

inclusion of CYC and 465 tCO2e from refrigerants. Scope 2 (location-based): follows:a) cloud computing and data services in our non-capitalized goods

2022 emissions were restated from 3,496 tCO2e to 3,502 tCO2e. 2023
emissions were restated from 4,706 tCO2e to 4,716 t CO2e.

(Category 1);b) wastewater (Category 5); and c) end of life-associated
packaging (Category 12). We restated 2022 and 2023 to reflect these

additions. The overallimpact of these additions on our total footprint were

23Subtotalreflects both location-based and market-based emissions, aligned minimal.
with our target.
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Climate (continued)

Science-Based Emissions
Reduction Targets

In Fiscal 2025, Aritzia reached a milestone inits climate
change efforts by meeting our near-term goal to establish
science-based emissions reductiontargets.

We understand it is a bold aspirationto reduce emissions
aswe continue to scale our business. For that reason, we
set intensity targets where permitted by SBTito allow for
emissions reductions per unit of output. We are committed
to continuing to measure, understand, and reduce our
impact on climate change.

Using the SBTitarget setting tools for FLAG and non-
FLAG-related emissions, along with the support from a
third-party climate consultant, we developed targetsin
line with the SBTi's criteria and guidance. Before
presenting our targetsto the SBTifor their review and
approval,we presented our targetsinternally to
respective business owners whose departments would be
most impacted by our decarbonization efforts. They were
validated by the SBTi and published on their website in
early 2025.

Baseline data, onwhichthe targets were set,was
gathered or estimated following the internationally
recognized GHG Protocol standards. The SBTi defines and
promotesbest practicesin science-based climate target-
setting and provides independent assessments of
company’s targets.

We partnered with a leading consultancy to help identify
the most promising levers for reducing emissions —
potential interventionsthat could drive meaningful impact
across our operations. These levers are included onthe
right under How We Plan To Make It Happen. While these
levers represent a strong starting point, they are not yet
finalized or guaranteed to deliver the highest impact. In
FY2026,we are commissioning work to refine these levers
into actionable roadmaps that will define scope, priorities,
and sequencing, and guide how we communicate and
implement emissions reduction efforts acrossthe
business.

Aritzia is committed to achieving its emissions reduction
targetsinits own operations and its value chain (Scopes 1,
2,and 3) by 2033 (from a 2022 baseline).

3.0 PEOPLE 4.0 PLANET

OURGOAL:

Reduce Scope 1,2,and 3
greenhouse gas emissions

MEASURING OUR IMPACT

5.0 GOVERNANCE

Establish Aritzia's science-based emissions reductiontargets by Fiscal 2025.

NEAR-TERM TARGETS (BY 2033, 2022 BASELINE):

6.0 SUPPLEMENTAL MATERIALS

HOW WE PLAN TO
MAKE IT HAPPEN:

Reduce absolute Scope 1and 2 (market-based) GHG emissions by 54.7%£7

2022
(baseline)

2023

2024

- = = = 2033 Target

We are taking a site-dependent approachto
implementing decarbonization strategies. Site
selection will be heavily dependent onwhat is
feasible within the spaces we lease. With that
in mind, we are focusing on the commissioning
of Mechanical, Electrical, and Plumbing
systems, smart thermostats, and glazing
updates.

We are continuing to source renewable
electricity inthe form of Renewable Energy
Certificates (RECs) and are exploring the
feasibility of virtual power purchase
agreements (VPPAs).

Opportunitieswe planto investigate inthe
future include heat pumps, heat recovery
ventilators, and on-site solar panels.

Once our detailed decarbonization roadmap is
finalized, we will share more on our planto achieve
ourtargetsand track progress overtime.

27Targets were set using SBTi's Corporate Near-Term Tool for
emissions reductions and have been validated by the SBTi.

ARITZIA
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NEAR-TERM TARGETS (BY 2033, 2022 BASELINE):

4.0 PLANET

5.0 GOVERNANCE

HOW WE PLAN TO
MAKE IT HAPPEN:

Reduce Scope 3 GHG emissions from Purchased Goods & Services and Upstream Transportation &
Distribution by 61.1%per CAD value added %

2033 Target

0.221t1CO.,e 0.161tCO,e
per CAD per CAD
value added value added

2022 2023 2024
(baseline)

Reduce Scope 3 GHG Forest, Land & Agriculture (FLAG) emissions by 39.4%within the same time frame?

240,351 286,516
tCO,e tCO,e

2033 Target

2022 2023 2024
(baseline)

FY2025 Aritzia Impact Report

The most promising emissions reduction levers, based
ontheir relative reduction potential and ease of
implementation, have beenidentified with the
support of a leading consultancy. They areinthe
areas of preferred raw material use, supplier
engagement to influence and support their
decarbonization efforts, and transport optimization.

In FY2026, we are commissioning work to further
investigate and refine these leversto develop
actionable decarbonization roadmaps that will
define scope, priorities, and sequencing, and guide
how we communicate and implement emissions
reduction efforts across the business.

Once our detailed decarbonization roadmap is
finalized, we will share more on our planto achieve our
targetsand track progress over time.

6.0 SUPPLEMENTAL MATERIALS AR]TZ]A

Purchased Goods & Services (Scope 3.1 make up
the most significant proportion (8099 of Aritzia's
Primary Scope 3 emissions inventory. Our targets
to adopt lower-emissions materials are a key
component in achieving emissions reductionsin
this category. For more information on our
approach and progress, referto the Materials
section of thisreport.

Achieving these targets will take collaboration
and engagement across our value chain and
industry, and we look forward to building out
partnershipsto support our collective success.

LOOKING FORWARD

In Fiscal 2026, we will focus on building on our
decarbonization plans by refining a detailed
roadmap of initiativesto reach our 2033 targets.
The next step in our strategy isto prioritize the
most achievable and scalable solutions and
identify and understand any emissions hotspots.

Inline with the criteria set out by SBTi, we plan
toreview our targets at least every five yearsto
ensure they remain aligned with the most recent
climate science.On an annual basis, we will
measure our progresstoward each of our
targetsand report our emissions and actions
takentoward reducing them.

28 Targetswere set using SBTi's Corporate Near-Term Tool for
emissions reductions and have been validated by the SBTi.

29The target includes FLAG emissions and removals. Targets were set
using SBTi's FLAG Target-Setting Tool and have been validated by the
SBTI. 22
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Energy

OUR GOAL:

Source renewable electricity

for our owned and operated
workplaces

MEASURING OUR IMPACT

%0OF ELECTRICITY FROM
RENEWABLE SOURCES

00% = = o o e — — — — — -

2023 2024

FY2025 Aritzia Impact Report

3.0 PEOPLE 4.0 PLANET

Overthe past year, our energy consumption
steadily rose in line with our geographic expansion
acrossthe United States and our increased
entrenchment in existing markets. Our leased
square footage grew by nearly 25%year over year.
Similarly, our natural gas consumption increased by
3%and our electricity consumption grew by 15%
resulting inincreases in our emissions by 8%and 13%
respectively.

Since 2019, annually, Aritzia has purchased
Renewable Energy Credit (RECs), in Canada and
the USA, to verify the use of renewable electricity
contributing to Aritzia's Scope 2 (market-based)
emissions. Thisenablesusto certify that one
megawatt-hour (MWh) of electricity was
generated from a renewable source and delivered
to the power grid, allowing usto meet our target to
source 100%renewable energy for Scope 2.

In Fiscal 2026, Aritzia purchased RECs generated
from third party-verified, Green-e® programsin
the USA and Canada to cover 100%of our
electricity consumptionin calendar year 2024
(31,237 MWh). These programs support renewable
energy projectsthat use Green-e® approved
technologies. They are certified under the
Renewable Energy Standard for Canada and the
United Statesv4.3 and are in alignment with the
GHGP.

5.0 GOVERNANCE 6.0 SUPPLEMENTAL MATERIALS

In Fiscal 2024, Aritzia began partnering with a
sustainability advisory and consultancy firm to
explore a North American Virtual Purchase Power
Agreement (VPPA) opportunity in the coming years.

ARITZIA

Aritzia's Distribution Centre, Canada.
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1.0 INTRODUCTION

Climate Adaptation
and Resilience

Climate change presents a vast range of risks
for businesses globally —from extreme weather
events and shiftsinclimate patternsto policy-
drivenimpactsthat arise from the transitionto
alower-carboneconomy — with each
presenting potentialimpactsto an entity’'s costs
and financial performance. However, climate
change also brings about potential
opportunities, as consumersincreasingly
prioritize sustainability as a purchase
consideration, such as seeking out products
that support the use of preferred materials,
responsible sourcing, and circular business
models. With this, Aritzia understands the need
toremainresilient to climate impactsand
establish systemsthat will effectively identify,
assess, prioritize,and monitor the climate-
related risks and opportunitiesit is subject to
acrossits value chain.

CLIMATE SCENARIO ANALYSIS PROCESS

To gain a deeper understanding of potential
climate-relatedrisksinrelationto its value
chain, Aritzia conducted itsfirst climate
scenario analysis with the support of an
external advisor in Fiscal 2025. Aritzia's climate
scenario analysis covered the following time
horizons, assessment boundaries, and
scenarios.

Considering the broad scope of Aritzia’'s
climate scenario analysis, there are areas of
uncertainty and a need for estimations and
assumptions within the results. Specifically, the
evaluation of Tier 4 of our supply chainis done
at aregional level for relevant crops, and the
findings are not specific to the suppliers of
commodities used in Aritzia’s finished products.

Within the limitations of scope outlined above,
physical and transitionrisks are identified,
assessed, prioritized, and monitored using the
process illustrated onthe right.

FY2025 Aritzia Impact Report

2.0 STRATEGY

3.0 PEOPLE

4.0 PLANET

CLIMATE RISK IDENTIFIC ATION

5.0 GOVERNANCE

CLIMATE RISK ASSESSMENT &
PRIORITIZATION

6.0 SUPPLEMENTAL MATERIALS

CLIMATE RISK MONITORING

Long-list: A set of physical and transition risks
developed todocument climate impactsthat may

affect Aritzia's value chain.

—

Shortlist: A narrowed down list with a focus on
interactions between climate drivers and value chain
hot spots. Risks are next evaluated against elements of
the risk equationillustrated to the right.

CLIMATE SCENARIO ANALYSIS

Exposure: The degree to which a specific driver
affectsalocation of interest. Assessed using
projectionsunder the scenariosbeing assessed.

Consequence: The predisposition of an asset or
business operationto be affected by a hazard
or transition signpost. Assessed qualitatively on
the consequence level of each hazard or
transition signpost to each core business pillar.

See the Risk Management section of this report for
more information on how climate risks are reflected
in our enterprise risk management processes.

To gain a deeper understanding of potential climate-related risks in relationto its value chain, Aritzia conducted its first climate scenario analysis with the support of an external
advisor in Fiscal 2025. Aritzia's climate scenario analysis covered the following time horizons, assessment boundaries, and scenarios.

TIME HORIZONS

ASSESSMENT BOUNDARY AND GEOGRAPHY

SCENARIO

Direct operations (Distribution

g%%?)—4.5 Moderate Emissions (+2.7+C warming by

Short-t :2030
;ll-éEgICAL .or erm S Centres) and Tier 4 suppliers for
Mid-term: 2050s cotton, cashmere, and wood-based SSP5-8.5 High Emissions (+4.4+C warming by 2100)
fibres
TRANSITION Short-term:2030s Upstream and direct operations Net Zero 2050 (<1.5+C warming by 2050)
RISKS Mid-term: 2050s Current Policies (3.0+C warming by 2050)
RATIONALE Aligned with Aritzia-wide Key value chain activitieswith the Scenarios recommended by

strategic timeline

Compliant withthe 2015
Paris Agreement and Net
Zero 2050 policies

Commonly used by
industry peers, allowing
forindustry comparison

biggest operational and financial
impactsfrom climate change

Commonly used by industry peers,
allowing for industry comparison

reputable scientific sources
Consistent with scenarios used by
Aritzia's industry peers

Enable usto better understand the
range of climate risks

ARITZIA
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Climate Ad aptation RISK TYPE DESCRIPTION CLIMATE DRIVER / VALUE CHAIN RELEVANT LOCATIONS
and Res”lence TRANSITION SIGNPOST SECTOR OF INTEREST
(C 0] nt N Ued ) 1) PHYSICAL Shortage of cottondue to Extreme heat and wildfire Commodity Cultivation Brazil, USA, China, India, Pakistan
reduced crop productivity and Extraction
SASB CG-AA-440a.3 caused by extreme heat events
affecting pollinators and
Considering representation acrossrisk type, plants or crop losses caused by
climate driver,and value chain sector,we uncontrolled wildfire events
selected the threerisks listed on the right, on
whichto further conduct a quantitative analysis
that will enable usto begin assessing our supply 2) PHYSICAL Slowdown in or temporary Flooding Distribution Centres Canada (Greater

chain and distribution resilience.

We have conducted a comprehensive
qualitative analysis of over 200 unique physical
and transition risks and opportunities across
our value chain. We ranked these risks and
opportunities based on our Enterprise Risk

shutdown of operations

due to flooding, preventing
workersfrom arriving at the
facility and causing damage
totheinfrastructure,
equipment,and goods

Vancouver Area)

Management risk matrix framework, across
impact (scale), likelihood (probability of
occurrence), and velocity (speed at which the
risk or opportunity could occur). Through this
exercise, Aritzia has an enhanced
understanding of the types of climate riskswe
may face, aswell as potential risk mitigation
strategies we could implement to improve our
climate resilience.

3) TRANSITION

Our next step, planned for FY2027,is to
quantify the financial impact of the most
salient of these risks and opportunities and
determine how Aritzia can build resilience
against their negative impacts.

For further information onthe oversight and
management of Aritzia’s climate-related and
sustainability-related risks, see the E&S
Governance and Risk Management sections of
thisreport.

FY2025 Aritzia Impact Report

Upstream partners adjust
raw material pricesto reflect
increased operational costs
due to new regulations on
freshwater management

Increasingly stringent
environmental regulations
on freshwater management

Upstream Operations

USA, Brazil, China, India,
Pakistan, Mongolia

25



1.0 INTRODUCTION 2.0 STRATEGY 3.0 PEOPLE 4.0 PLANET 5.0 GOVERNANCE 6.0 SUPPLEMENTAL MATERIALS AR]TZ]A

Water Chemistry

SASB CG-AA-250a.1;, CG-AA-250a.2

Aritzia iscommitted to supporting responsible These suppliers must validate their compliance

chemicals management to support product safety. through tests conducted by accredited, Aritzia-
As part of thiscommitment, Aritzia maintains a nominated third-party laboratories. Aritzia has

Restricted Substances List (RSL) that governsthe established a standard operating procedure for
processing and treatment of materialsand the verifying RSL compliance, integrating it into the
manufacturing of all exclusive Aritzia products and material selectionand approval process.

packaging. Thislist includes chemicalsthat are

OUR GOAL: restricted or banned from use in Aritzia products . . .
. : Aritzia conducts comprehensive testing on
R h f to comply with safety and environmental raw materials and finished productsto
ed uce t c L_Jsag e O. Wat er standards. support product safety and regulatory
d nd p rotect Iits CI ua l It y The Aritzia RSL is regularly monitored and updated requirements. Testing follows AFIRM's matrix,

which assesses risk based on material
substrate, identifying high- hazard and high-
risk substances. Aritzia's testing program
enforcesaregulartesting cadence and
includesrandom testing, as part of audits, to

to reflect advancementsin manufacturing

MEASURING OUR IMPACT chemistry, industry best practices,and changes
in government regulations in the Canadian

and USmarketswhere Aritzia operates. In cases

OUR TARGET OUR FISCAL 2025 where multiple regional regulations apply, Aritzia

PROGRESS adopts the more stringent regulation and/or ensure ongoing compliance. Inthe event of
limit to uphold the highest safety and noncompliance, Aritzia collaborates closely
_ . with suppliersto determine the root cause and
Water strategy established and approved by Fiscal 2025 Strategy established environmental standards. implement corrective actions.

Aritzia isa member of the Apparel and Footwear
International RSL Management (AFIRM) Group,
a coalition of apparel and footwear companies
collaborating to promote responsible chemicals
I management in the global supply chain. This
Wat er C onsum pt on partnership helps Aritzia alignits practices with
international industry standards and best practices.
We achieved our public goalto have a water strategy established and approved by the end of Fiscal 2025.

Aritzia developed a water strategy that helped us to identify six priority areas of work in the supply chain Aritzia requires all finished goods suppliers
for the next three years, which are: establishing water and wastewater metrics, setting water targets, and nominated fabric and trim suppliersto
developing a water reduction program, implementing wastewater guidelines, and adopting a wastewater sign the Aritzia Manufacturing Agreement,
and chemical management program. Our approach to addressing priority areas is through supplier committing them to compliance with the
engagement by understanding facility-specific needs and opportunities for their water and wastewater Aritzia RSLthroughout the entire production
programs focusing on selected30 finished goods suppliers’ and fabric and trim suppliers’ facilities. process.

Beginning in Fiscal 2026, Aritzia's priority is increasing our engagement with finished goods suppliers’ and
in-scope fabric and trim suppliers’ facilities®, particularly those in regions deemed to have water insecurity
as per results of Aritzia’s 2024 Tier 1 and Tier 2 water risk assessment completed using World Wildlife
Foundation (WWF) Risk Filter tool, and those with dyeing and wet-processing on site, due to their water
dependency and wastewater discharge.

Based onthis engagement and learning with suppliers and their facilities, we aim to develop and share our
expectations with selected 30 Tier 1 and Tier 2 suppliers’ facilities for establishing water and wastewater 30 Selected Tier 1 and Tier 2 suppliers’ facilities are those chosen to
tracking, as well as for developing water reduction targets. We aim to work with selected suppliers’ facilities to participate in Aritzia’s water program based on the results of Aritzia's

have tracking and targets developed 12 months after the engagement phase has been finalized. 2024 water risk assessment and potentialidentified gaps in their water
and wastewater tracking and/or water reduction goals.

FY2025 Aritzia Impact Report 26



1.0 INTRODUCTION

Materials

SASB CG-AA-440a.3;CG-AA-440a 4

OURGOAL:

Adopt preferred materials
and promote environmental
stewardship throughout
production processes

To help address the environmental footprint of
Aritzia's product, we have continued our efforts
toward our targetsto increase our adoption of
preferred materials — those that deliver
consistently reduced impacts and increased
benefits for climate, nature, and people compared
to their conventional equivalents, through a
holistic approachto transforming production
systems, aligned with Textile Exchange's definition
of preferred fibres or raw materials. We have
adopted theterm preferred materialsin place of
lower-impact materialsto align with the terminology
used by Textile Exchange, a global nonprofit that
setsindustry standards for sustainable fibres and
materialsto improve clarity and comparability. We
use their Fiber and Materials Matrix to inform our
preferred materials program and targets.

CALCULATION METHODOLOGY

As a part of continuous data improvements, our
raw material volume calculation methodology
has changed?3'. Where the gap between our
current and targeted adoption of preferred
materials has grown as a result of this change,
we will prioritize how we can adopt more
preferred materials through fabric-level
analysis and continued integration with internal
product teamsin Fiscal 2026.

FY2025 Aritzia Impact Report
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MATERIALS USED IN OUR PRODUCTS BY WEIGHT

Cotton _ 37%

R, 25%
Polyester

Polyamide

Man-Made Cellulosics

Animal-Derived Fibres

Other Synthetics 1 2;
Other Plant-Based I :f
Fibres

The data in this sectionis based onthe 12 months
ended December 31,2024 (calendar year). During
this period, we sourced 16,940 metric tonnes (MT)
of raw materials across cotton, polyester,
polyamide, man-made cellulosics,animal-derived
fibres,and other synthetics and plant-based
fibress2.

B 2024 2023

PRIORITY MATERIALS

In line with SASB guidelines, Aritzia has identified
cotton, polyester,and polyamide as priority raw
materials based onthe proportionthat they
make up in our exclusive brands’ products, by
volume. The environmental considerations for
sourcing cotton and Aritzia’s respective tactics
for remaining resilient to such considerations are
discussed in the Climate Adaptation and
Resilience section of thisreport.

6.0 SUPPLEMENTAL MATERIALS

NO DEFORESTATION

Aritzia's SBTi FLAG Targets include a commitment
to no deforestation across our primary
deforestation-linked commodities, with a target
date of December 31st, 2025. According to the
Accountability Framework initiative (AFi), a
primary deforestation-linked commodity is one
that 1) is associated with significant deforestation
risk at global or regional scales;and 2) the
company produces and sources in a nontrivial
quantity. In Aritzia's case, these commodities
include man-made cellulosic fibres and paper
packaging.

Our efforts across man-made cellulosic fibres and
paper packaging to date have focused on Aritzia’'s
exclusive brands, and we are working to extend
our commitment to our third-party brands in Fiscal
2026. This includes using AFi's guidance to define
and scope our work and updating our Materials
Sourcing Policy to align with our commitment. See
the Man-Made Cellulosics and Packaging sections
of this report for further details on how our
programs support Aritzia's progress toward lower
impact and no deforestation. Additionally, we
have beenreporting to the CDP Forests
qguestionnaire since 2024, disclosing the proportion
of deforestation-free sourcing and actions taken.

31See the Climate section of this report for details on changes
made to our raw material volume calculation methodology.
32Material-related data applies to all primary materials,down,
and nominated polyfill used in Aritzia’s exclusive brands’ finished
goods purchased and received during the 12-month period
ended December 31,2024. It excludes secondary fabrics, trims,
supplier-sourced polyfill, and primary materials used exclusively
for accessories due to data accessibility limitations.

ARITZIA
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Plant-Based Fibres

SASB CG-AA-440a .4

MEASURING OUR IMPACT

%0OF COTTON FROM BETTER
COTTON, ORGANIC, OR
OTHERWISE CERTIFIED SOURCES

Fiscal 2027
Target

2023 2024

Plant-based fibres, particularly cotton —which
comprises the majority of the plant-based fibres used
in our products — can have significant environmental
impacts, including high water usage, pesticide
reliance, and land degradation, making their
responsible sourcing a critical focus of our efforts.

In 2024, 8 1%o0f our cotton, by weight, was a preferred
material — defined as either Better Cotton, or 7%
regenerative cotton certified to regenagri®, and 4%
organic cotton certified to Global Organic Textile
Standard (GOTS) or Organic Content Standard
(OCYS).

FY2025 Aritzia Impact Report
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Included in our cottontarget isthe sourcing of
cottonthat meetsthe Better Cotton Standard.
Aritzia isa member of Better Cotton, anindustry
partner whose aim isto help Better Cotton
Farmers produce cottonina way that is better for
themselves and their communities. Some of the
practices Better Cottonpromotesinclude
supporting farming households in operating strong
integrated farm management systemsto support
field-levelimpacts and promoting regenerative
practicesthat improve soil health, conserve and
enhance biodiversity and natural ecosystems, and
optimize water quality and availability. While Better
Cottondoesnot offer lower emissionsthan
conventional cotton,being a member of Better
Cotton,alongside other brandsinthe industry, enables
us to invest in strengthening these farmers’' capacities
to adopt the practicesoutlined above.

Better Cottonis a massbalance chain of custody,
meaning it is not physically traceableto end
products;however, Better Cotton Farmers benefit
from the demand for Better Cottonin equivalent
volumesto those we source.

Aritzia only reportsits purchase of Better Cotton
that has been claimed as Better Cotton Claim
Units (BCCUs). Due to improvements being made
to our internal processesin 2023, not all Better
Cottonpurchased by Aritzia had associated
BCCUs and therefore the number reported is
lower than the volume of Aritzia's Better Cotton
consumption —thisisthe reasonfor the
significant jump in Aritzia's adoption of Better
Cottonbetween 2023 and 2024.

5.0 GOVERNANCE

Aswe approachthe achievement of our cotton
sourcing target,we are beginning to strategize its
next iteration suchthat we can further addressthe
impacts of our cottonuse. As part of this, in Fiscal
2026, we will begin exploring and thoroughly
examining the range of industry cotton standards,
evaluating their alignment with our targets, such
asreducing emissions, as well as our business
goals.

MEASURING OUR IMPACT

%OF INDIGO STYLES IN
DENIM FORUM MADE WITH
REGENERATIVE COTTON

Fiscal 2027
Target

2023 2024

6.0 SUPPLEMENTAL MATERIALS

We look to regenerative cottonas an
environmentally leading alternative to
conventional cottonand aim to incorporate
regenagri®-certified cotton, particularly, into our
Denim Forum collections. regenagri®-certified
cottonis produced using regenerative farming
practicesthat aim to preserve long-term soil
health and biodiversity by creating more resilient
plants and using cover cropsto help remove more
carbon from the atmosphere than the farming
processemits.

Inthe next iteration of our targets, we will evaluate
the proportion of our total cotton consumption
attributed to Denim Forum and assess the impact
of setting a specific target forits program.

ARITZIA
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Synthetics

SASB CG-AA-440a.4

The use of synthetic materials poses significant
environmental challenges due to their fossil fuel
origins, energy-intensive production, and
contributionto microplastic pollution.
Synthetics comprise a high proportion of our
product mix, and Aritzia has identified polyester
and polyamide33 as priority raw materials with
focused effortstoincrease the adoption of
their recycled alternatives.

In 2024, 22%o0f the polyester used by Aritzia came
fromrecycled sources — in line with 2023 results.
Recycled polyester sourced by Aritzia is certified
tothe Global Recycled Standard (GRS) or
Recycled Content Standard (RCS).

In 2024, 4%o0f the polyamide used by Aritzia was
fromrecycled sources, reflecting the progress
made toward our target in 2023. Recycled
polyamide sourced by Aritzia is certified to GRS,
RCS, or ECONYL®.

FY2025 Aritzia Impact Report
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MEASURING OUR IMPACT

%O0OF POLYESTER FROM %0OF SYNTHETICS FROM %0OF POLYAMIDE FROM

RECYCLED SOURCES RECYCLED SOURCES RECYCLED SOURCES

Fiscal 2027
5% = = = = = = = —————— Target
Fiscal 2027
Target
______________ Fiscal 2027
5. Targe!
2023 2024 2023 2024 2023 2024

33We have previously classified polyamide and nylon separately. For
the purposes of thisreport,to enhance accuracy and to align with
conventions established by Textile Exchange, we have classified
nylon as polyamide. 29
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Animal-Derived Fibres

MEASURING OUR IMPACT

%0OF ALL ANIMAL-DERIVED
MATERIALS CERTIFIED TO AN
ANIMAL WELFARE STANDARD OR
MADE FROM RECYCLED SOURCES

00% = = = = = = = ——— ———— Fiscal 2027
Target

2023 2024
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The sourcing of animal-derived fibres requires
considerationfor both animal welfare, as well
as environmental impacts, including land
degradation from overgrazing and high
methane emissions from livestock.

We are working toward increasing our use of
animal-derived materialsthat meet animal welfare
standards informed by leading certification
bodies, industry associations, animal welfare
organizations, and guiding principles such as The
Five Freedoms. We favour the use of recycled
animal fibres astheir productiontendsto emit
lower GHG emissions compared to virgin fibres.34

34According to Higg MSI Life Cycle Assessment (LCA) data.

5.0 GOVERNANCE

In 2024, 32%0f all animal-derived fibres were
certified to an animal welfare standard or
from recycled sources — 16%Responsible
Wool Standard (RWS) certified wool, 11%
Good Cashmere Standard (GCS) certified
cashmere, 3%Responsible Down Standard
(RDS) certified down, 1%Re.Verso certified
recycled camel hair and 1%recycled wool.

Inline with our previously achieved target,
100%o0f the pure cashmere fabrics and yarns
in our apparel products continue to be GCS
certified.

Géts ona farm’%wpor‘ted by The Good CashmereiStandai@i® by AbTFMengolia.

6.0 SUPPLEMENTAL MATERIALS

We remain committed to sourcing 100%o0f our
down from RDSor from recycled sources. In
2024, 100%o0f our down was certified to RDS,
and we continue to seekrecycled down
sourcesthat meet both our down quality and
traceability standards.

Leatheris featured in our accessories, and
with this comes environmental, animal welfare,
and socialimpacts. In Fiscal 2025, we began
building a leather strategy to help us measure
and address our leather'simpacts: at the
farming stage, to addressrisks associated
with deforestation; at the finishing stage,
using internationally recognized tannery-level
standards; and across the supply chain, to
addressthe complextraceability challenges
that accompany leather.

ARITZIA
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Man-Made Cellulosics

MEASURING OUR IMPACT

%0OF MAN-MADE CELLULOSIC
FIBRES FROM RESPONSIBLY

MANAGED FORESTS

Fiscal 2027
Target

2023 2024

Man-made cellulosic fibres, which are derived
fromwood, can have environmental impacts,
including deforestation. Asdemand forthese
fibres grows, responsible sourcing and
manufacturing processes are important to
reducing their environmental footprint.

FY2025 Aritzia Impact Report
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In 2024, 78%0f our man-made cellulosic fibres
came from responsibly managed forests withthe
following certifications:

* 46%were LENZING™ ECOVERO™ Viscose,

* 24%TENCEL™ Lyocell,

* 4%Naia™ Renew acetate,

+ 3%Naia™ acetate,

* 1%TENCEL™ Modal.

Our continued partnerships with fibre
certifications, such as Naia™ from Eastman and
LENZING™, and with millsthat uphold these
standards have helped us progresstoward this
target.

Product Circularity

Our commitment to Everyday Luxury™ includes
the design, development, and manufacturing of
top-quality productsthat are timeless and
intended to last. Thisyear we carefully selected
and began collaborating with a partnerwho is an
industry leader incircular design education. In
Fiscal 2026, this partner will help us build our
curriculum, create our own Aritzia Circular Design
Principles, and begin rolling out the training to our
designers ahead of our Fiscal 2027target timeline.

While the formal integration of circular design
principles is a new and evolving pillar of Aritzia’s
approachto product circularity, we have long
worked with partnersto help divert product from
landfills. Our primary method for extending the
life of unsellable product isthrough donationsto
Aritzia Community™ partners. For itemsthat
cannot be donated, we collaborate with end-of-
life solution providers to divert product and fabric
scraps from landfills, primarily through recycling,
downcycling, and waste-to-energy solutions.

5.0 GOVERNANCE

Packaging

MEASURING OUR IMPACT

6.0 SUPPLEMENTAL MATERIALS

%0OF CUSTOMER PACKAGING®

INCLUDING 100% PREFERRED AND

ONLY RECYCLABLE MATERIALS

Fiscal 2024

Fiscal 2027
Target

Fiscal 2025

Aritzia iscommitted to reducing the environmental
impact of its customer-facing packaging through
design and responsible sourcing.

In Fiscal 2025, 73%o0f our customer packaging, by
weight, included 100%preferred and only
recyclable materials. 83%o0f our retail bags
included 40%post-consumer waste paper, and
their handles were either 100%recyclable or made
with 30%recycled content. Additionally, 8 1%of our
paper-based eCommerce and retail packaging —
such asretailbags, tissue, and gift boxes —
contained FSC®-certified paper,anaccepted
certification for providing credible Deforestation-
and Conversion-Free assurance. Aritzia remains
fully compliant with local bylaws requiring 100%
recyclable bags and anticipatesincreased
packaging sustainability performance in Fiscal
2026, supporting our pathto reach 90%preferred
packaging by Fiscal 2027.

FOOD AND BEVERAGE PACKAGING

Aswe grow the footprint of our A-OK Cafes, we
are starting to incorporate environmental
considerations into our food and beverage
packaging, however cafe packaging is not
currently accounted for in our overall reported
packaging data.

Currently, select cafe packaging components
are designed to be compostable and/or
recyclable, howeverthisdependsonthe
availability of appropriate facilitiesinthe areas
where they are served.
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1.0 INTRODUCTION

Supplier
Engagement

SASB CG-AA-430a.2

The data inthis sectionrelatesto the 2023
calendar year.3®

Aritzia continuesto use the Higg Facility
Environmental Module (FEM), a standardized,
industry-wide assessment tool,to monitor the
environmental performance of finished goods
and in-scope fabric and trim suppliers’ facilities.
Thistoolenables an evaluationacrossthe
following sevenimpact areas:

Environmental Management Systems
Water

Wastewater

Chemicals

Energy

Air Emissions

Waste

In Fiscal 2025, our environmental engagement
across finished goods suppliers’ facilities was
focused on strengthening relationships and
communication with suppliers and their facilities
via two-way sharing of goals, priorities, and
progress,including performance expectations for
both their Higg FEM self-assessment and the
third-party assessment verification (vFEM).

2.0 STRATEGY

3.0 PEOPLE 4.0 PLANET

MEASURING OUR IMPACT

5.0 GOVERNANCE

6.0 SUPPLEMENTAL MATERIALS

35Disclosed data is in alignment with the results from the 2023
Higg FEM program, which assesses environmental performance
from suppliers’ facilities each calendar year, and are the latest
results available as at the end of Fiscal 2025.
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%0F FINISHED GOODS SUPPLIER
FACILITIES WHO COMPLETED HIGG
FEM AND vFEM

Self 800,
Assessments | o
Verified 75%

Assessments . I o

Higg FEM 2023 cycle
B Higg FEM 2022 cycle

While our formerly set target measured the
average Higg vFEM score for finished goods
supplier facilities, Cascale — the global
nonprofit that develops and owns the Higg
Index, exclusively available on the Worldly
platform — launched the Higg FEM 4.0 in 2023,
an updated tool that builds on prior versionsto
provide a more robust framework for evaluating
environmental impacts.

As a result, year-over-year comparisons of
average Higg FEM scores cannot be publicly
shared by brands. This change reflects a
recalibration period led by Cascale and
Worldly, aimed at streamlining the verification
process.

%OF IN-SCOPE FABRIC SUPPLIER
FACILITIES* WHO COMPLETED
VERIFIED HIGG

Verified 15
Assessments I 0%

Higg FEM 2023 cycle
B Higg FEM 2022 cycle

In Fiscal 2026, Aritzia will continue to internally
track and monitor average Higg FEM scores as
it continuesto be a valuable indicator of our
suppliers’ environmental performance. In
support of the Higg Index's evolution, Aritzia
has updated itstarget to measure the
percentage of finished goods supplier facilities
that completed Higg vFEM, aiming for 100%o0f
finished goods supplier facilitiesto complete
Higg vFEM annually.

Based onthe results of vFEM assessments,
Aritzia creates Performance Improvement Plans
(PIPs) to highlight facilities’ strengths,aswell as
areas of improvement.

Participating facilities are asked to complete an
action plan addressing prioritiesaccording to the
assessment findings. We planto maintain regular
check-inswith suppliers’ facilities and continue
monitoring progress ontheir action plansinthe
next year.

We partner cross-functionally with our
Manufacturing Team to provide environmental
performance feedback from the Higg FEM
program to suppliersthrough sourcing and
manufacturing scorecards in our ABR process.
This process aimsto integrate our environmental
program into our sourcing decisions and
strategies.

ENGAGEMENT WITH FABRIC SUPPLIERS (Tier 2)

Engagement with in-scope fabric and trim
suppliers’ facilitiesregarding their environmental
performance was an evolution of our program for
Fiscal 2025. We strengthened our processto track
and monitor these facilities and to provide timely
communication and guidance on participation and
performance expectations.

We also aligned our engagement modelwiththe
Supplier Workplace Standards Program, which
helped usto continue fostering relationships with
facilities.

ARITZIA
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Environmental
and Social
Governance

To drive progress against our Impact goals and
targets,we have anintegrated governance
structure designed to build clear cross-
functional accountabilities and embed
sustainability initiatives across our organization.

FY2025 Aritzia Impact Report
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BOARD-LEVEL E&S OVERSIGHT
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Members’ names, along with their experience and skills, are published in the Corporate Governance section of Aritzia’s Management Information Circular (MICS3).

GOVERNING BODIES OR ROLE

Environmental and Social
Committee (E&S Committee)

Audit Committee

Compensation and Nominating
Committee

RESPONSIBILITIES

Asdocumented inthe E&S Committee Charter,this Committee is delegated by the Board to fulfill its corporate sustainability oversight
responsibilities with respect to the environmental (climate, water, and biodiversity) and social (human rights, wellbeing, and diversity,
equity, and inclusion) impacts of Aritzia’s operations and supply chain. Members of the Committee guide and inform Aritzia’s E&S
strategies. They also help oversee the identification, management, and mitigation of key sustainability-related risks and opportunities
(SRROs), along with related reporting to stakeholders. The E&S Committee meets at least quarterly.

Members of the Committee are selected based on previous and current work experience in leadership and/or executive-level roles, including
oversight and understanding of sustainability and climate-related risks and opportunities.

This Committee reviewsthe top E&Srisks and related mitigations strategies at least annually as part of ERM’s regular business risk reporting.

This Committee oversees Director continuing education designed to enhance our Directors’ abilities and ensure their understanding of our
business remains current. Thistraining includes coverage of sustainability-related topics. See the Orientation and Continuing Education section
of the MIC for more information.

EXECUTIVE-LEVEL E&S OVERSIGHT

The day-to-day, leadership, and execution of Impact priorities are driven across several areas of the business, including our Sustainability Department, which focusesonthe
environmental impact across our entire value chain and social impact within our supply chain.

Chief Executive Officer (CEQO)

Chief Financial Officer (CFO)

Chief Impact Officer (ClO)

Executive Impact Taskforce
(Taskforce)

Aritzia's CEO sets our corporate direction and strategy. As part of thisscope,the CEO approves Aritzia’s Impact strategy, our corresponding
annual and multi-year planning, and itsintegrationinto our corporate strategy. The CEO seeks Board input on and approval of select E&S
initiatives and investment decisions. The CEO’s strategic oversight and accountability of E&Sincludes climate-related issues, such as emissions
reduction and use of renewable energy where required for our operations. This also includes accountability for compliance with the Aritzia
Environmental Position Statement and for our performance against our Impact strategy. These topics are addressed inregular (typically
biweekly) meetings between Aritzia’s CEO and CIO.

Reporting to the CEO,the CFO holds financial responsibility for Aritzia’s Impact strategy, goals, activities,and performance.

Reporting to the CEO, the ClO holds accountability for Aritzia's Impact strategy, goals, activities, and performance. The CIO overseesthe
functionsthat manage Aritzia's day-to-day Impact considerations, including our sustainability and climate initiatives. In partnership withthe
Executive Impact Taskforce,the ClOisresponsible for integrating and implementing sustainability- and climate-related strategies acrossthe
organization. Through biweekly meetings with direct reports, the CIO maintains oversight and management of Aritzia’s latest environmental and
socialimpact programs, practices,and reporting. These meetings provide a regular channelto escalate the identification and management of
SRROs and their related strategies.

The Taskforce is chaired by the ClO, and the CFO isits Executive Sponsor. Its membership is comprised of executive-level, cross-functional
members from our Finance, Supply Chain, Facilities, Product, Brand, and People and Culture Departments with the goal of accelerating our
progress against Impact goals and targets. It isa centralbody responsible for overseeing the implementation and execution of Impact initiatives
in alignment with business priorities. The Taskforce meetsinits entirety at least biannually on progress, while supplementary meetings with
subsets of members are held more frequently to guide and advance work related to Impact initiatives (e.g. complex sustainability- and climate-
related opportunities requiring cross-functional oversight and advocacy).
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1.0 INTRODUCTION

Risk
Management

The Board and management share responsibility
foridentifying the principal risks associated with
our business and overseeing the implementation
of appropriate systemsto effectively monitor,
manage, and mitigate these risks. The delegation
of risk management oversight from the Board to
the Audit Committee, asit appliesto all risks
faced by Aritzia, includes sustainability-related
risks, climate-related risks, and related
compliance risks. Additionally, the E&S
Committee (the ESC) provides focused oversight
of sustainability- and climate- related risks. For
further information on Aritzia's approach to risk
management, see the Enterprise Risk
Management (ERM) section of our Annual
Information Form (AIF).

Information regarding Aritzia's key sustainability-
related risks and opportunities (SRROs) and material
climate-related risks and opportunities (CRROs) is
presented by management during the quarterly
ESC meetings. This information includes, but is not
limited to, progress against Impact goals and
targetsand updates on sustainability-related
strategic programs, policies, practices, and
reporting. Using information shared with them in
quarterly meetings, ESC members are able to
integrate material E&S considerationsinto
broader corporate strategy and risk management
discussions during quarterly Board meetings. This
governance structure supports embedding
sustainability into our corporate-level decision-
making.

FY2025 Aritzia Impact Report
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SRROs are identified primarily through our
Materiality Assessment, as well as ongoing risk
identification and assessment reviews performed
by sustainability management in partnership with
the ERM team. During the identification and
assessment process, management evaluates
both short-term and medium-term time horizons,
which are defined as 1to 5 years, in line with our
corporate strategic planning cycles. Climate-
related risks, however, are evaluated on a longer-
term horizon out of necessity. These risks are
identified through a climate scenario analysis
based on 2030 and 2050 time horizons, described
in more detail inthe Climate Adaptation and
Resilience section of this report. Once Aritzia's
potential sustainability- and climate-related risks
have been identified, they are evaluated against
the corporate ERM framework, which assesses
the potentialimpact, likelihood, and velocity of
eachrisk. Based on this assessment, these risks
are then prioritized against risks from all areas of
the business. Risks identified as top priority
across the business are overseen and monitored
quarterly by the Audit Committee of the Board
and managed by their associated business
areas.

As of Fiscal 2025, top sustainability-related risks
are monitored and reported to the Audit
Committee at least annually. While these risks
are not considered primary risks of the business,
they are reviewed alongside the enterprise-level
prioritized risks to ensure visibility by the Audit
Committee.

In addition to the overarching risk evaluation
process,the ESC conducts a more in-depth
evaluation of sustainability- and climate-
related risks on a quarterly basis. This
oversight mechanism enables quarterly
monitoring and review of sustainability risks,
aswell as of the effectiveness of their related
controls or risk mitigation initiatives proposed
or implemented.

The sustainability-related risks identified are
outlined within the Sustainability and Impact
category of "Risk Factors” in Aritzia's AlF.

In addition to identifying KPIs to measure Aritzia's
Impact, as detailed in the Our Progress on Goals
section of this report, we have also established
risk appetite statements and related key risk
indicators (KRIs) to reflect our approachto risk
taking. These statements and KRIs will help the
Audit Committee and management monitor
adherence to our predefined risk tolerance levels.

6.0 SUPPLEMENTAL MATERIALS
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Materiality
Assessment

We conducted a Materiality Assessment
toidentify and prioritize impacts, risks, and
opportunities across our value chain. This process
involves engaging a diverse group of internaland
external stakeholdersto gather insights on key
material topics. Our first assessment, illustrated
ontheright,took place in Fiscal 2023 in
collaboration with an independent consultancy.

The findings showed that priority issues varied
slightly across stakeholder groups: Aritzia Senior
Leadership Team, Aritzia’s E&S Committee of the

Board, investors,employees, suppliers, and clients.

With a weighted consideration of these
stakeholders’ priorities, we identified the seven
most material areas of risk and opportunity,
consistently ranked as most significant, as seenin
the top right section of the matrixto the right.

In Fiscal 2024, we conducted a refresh with select
stakeholdersto update and validate our initial
findings.

EVOLVING OUR APPROACH

We continue to monitor topicsthat may become
increasingly relevant to our business and
stakeholders, including nature and biodiversity
loss, artificial intelligence, and responsible
marketing.

In Fiscal 2026, we intend to perform an updated,
full materiality assessment as part of our planto
regularly conduct these important assessments
every twotothreeyears.
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ARITZIA'S MATERIALITY MATRIX

Material

Opportunities
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SIGNIFICANT TOPICS

1. Product Stewardship

2. Climate Change, Energy,
and GHG Emissions

3. Human Rights, Working
Conditions, and Living

Wages
4. Customer Experience
5. Talent Management

6. Equity, Diversity & Inclusion

7. Raw Material Sourcing and
Supply Chain Management
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People
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TOPIC BREAKDOWN

REPORT REFERENCE

TOPIC BREAKDOWN

REPORT REFERENCE

COMMUNITY ENGAGEMENT

- Community engagement and
donations

- Employee volunteering

CUSTOMER EXPERIENCE
- Brand values alignment

- Customer satisfaction and
experience

- Healthy lifestyles

EQUITY, DIVERSITY & INCLUSION

- Employee equity, diversity,
and inclusion

- Inclusive products and services

HUMAN RIGHTS, WORKING
CONDITIONS, AND LIVING WAGES

- Manufacturing human rights and
working conditions

- Supplier fair and living wages

TALENT MANAGEMENT

- Employeerelationsand retention
- Employee skills and training

- Employeetalent acquisition

- Employee wellbeing
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People — Communities

Governance — Business Ethics
and Responsible Business
Conduct

Our People — Belonging

People — Our Supply Chain

People — Our People

CLIMATE, ENERGY, AND GHG
EMISSIONS

- Climate change strategy

- Energy and emissions
(manufacturing)

- Energy and emissions (owned
operationsand logistics)

PRODUCT STEWARDSHIP

- Product circularity and end of life

- Product and materials sustainability

- Product quality and safety

- Sustainable packaging

WATER

- Water (consumption, chemicals,
and effluent)

WASTE MANAGEMENT

- Manufacturing waste management

- Operationalwaste management

Planet — Climate

Planet — Materials

Planet — Water

Planet — Materials

TOPIC BREAKDOWN

REPORT REFERENCE

BUSINESS ETHICS
- Anticorruption
- Lobbying and political involvement

- Taxstrategy

CORPORATEGOVERNANCE
- Board structure and ownership
- Risk management

- Stakeholder engagement strategy

DATA PRIVACY AND DATA
SECURITY

- Data privacy and
cybersecurity

E& SGOVERNANCE

- Sustainability accountability of
Board and leadership

RAW MATERIAL SOURCING AND
SUPPLY CHAIN MANAGEMENT
- Animal welfare

- Supply chaintraceability

Governance — Business Ethics
and Responsible Business
Conduct

Aritzia MIC FY2025
Aritzia AIF FY2025

Governance — Business Ethics
and Responsible Business
Conduct

Governance — Environmental and
Social Governance

Planet — Materials
People — Supply Chain

Governance — Business Ethics
and Responsible Business
Conduct

KEY:

Grey text =Currently no public disclosures ontopic
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Business
Ethics and
Responsible
Business
Conduct

At Aritzia,we are committed to conducting our
business with high ethical standards, exercising
transparency and accountability across our
operations. Our Aritzia Code of Conduct
("Code”), which appliesto all individuals within
and connected to Aritzia, including the Board of
Directors,employees, consultants, contractors,
and suppliers, reflectsthiscommitment.
Approved by the Board and publicly accessible
onour website,the Code servesasa framework
for business conduct, guiding us in fostering
trust with our stakeholders.

The Code outlines Aritzia’'s commitment to
conducting business with honesty and integrity,
and incompliance with applicable laws and
regulations. It is designed to preserve our
reputationand deterunethical behaviour and
wrongdoing. The Code contains policies on
conflicts of interest, fairdealings, gifts,respectin
the workplace, harassment, insider trading, and
anti-bribery and anticorruption, all of which guide
our employees and partnersin making ethical
decisions across all businessinteractions.

FY2025 Aritzia Impact Report
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RESPONSIBLE MARKETING

We understand the responsibility we have to our
clients and stakeholdersto be intentional and
thoughtful with how we communicate and
represent our brands, our business, and our
products. Our approachto communicationsis led
by one of our core values — Integrity. Our intention
isto continuously challenge ourselvesto optimize
foraccuracy,completeness,and transparency.
Our Marketing Team collaborates with internal
subject matter expertsto build authenticity into
our messaging across all of our channels.

Kicking off at the end of Fiscal 2025, we
engaged a third-party specialty service
provider to conduct an assessment of our
environmental and social claims at boththe
business and product levels. The objective of
this assessment wasto align the clarity and
verifiability to the standards required by
regulation. This process has helped us identify
opportunitiesto strengthen our claims about
the environmental and social impact of our
business and products.

Aswe grow our brand and reach more clients,we
remain committed to making verifiable claims and
building brand trust through honest, impactful
marketing.

CLIENT EXPERIENCE

Every client interaction shapes our brand and
collectively informs our brand experience, making
every touchpoint count. Whether in boutiques,
online, or through our Concierge channels, we
strive to deliver Everyday Luxury™ at every step.

We continue to explore waysto better understand
and meet our clients’ evolving needs. Client
feedback remains animportant toolto help inform
how we enhance service, refine products, and
strengthen connections. We aim to incorporate
real-time insights to support the continuous
improvement of our customer experience and
reinforce Aritzia's brand promise.

6.0 SUPPLEMENTAL MATERIALS

DATA PRIVACY, DATA SECURITY, AND
CYBERSECURITY

Protecting client data privacy is a priority

at Aritzia. We value the trust our clientsand
employeesplace in us,and we'recommitted to
protecting their data. Our Privacy Policy outlines
how we manage thisdata, while our Code of
Conduct incorporatesour Acceptable Use Policy
to reinforce responsible handling of both Aritzia’s
and our clients’ information.

We have a comprehensive cybersecurity program
with a multi-year roadmap designed to comply
withindustry best practices, security standards,
and applicable regulations while addressing
cybersecurity risks. This program includes security
technologies, policies, training, processes, and
collaboration with external security organizations.

To support the oversight of data privacy and
cybersecurity, our management provides
quarterly updatesto the Audit Committee on
cybersecurity as part of our enterprise-level risk
management processes.

ARITZIA
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Partnerships,
Memberships,
and
Collaborations

Understanding that we make the greatest
environmental and social impact by collaborating with
organizationsthat are dedicated to making systemic
change acrossour industry, we're intentional about
aligning with initiatives that reflect our Values. Below are
the organizations we engaged with thisyear that are
spotlighted throughout thisreport.
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Planet
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TOPICS WE'RE WORKING
ON TOGETHER

Water

Product Stewardship

Raw Material Sourcing and
Supply Chain Management

Product Stewardship

Product Stewardship

Raw Material Sourcing and
Supply Chain Management

Product Stewardship

Product Stewardship

Climate, Energy,and
GHG Emissions

Product Stewardship

Raw Material Sourcing and
Supply Chain Management
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Independent
practitioner’s limited
assurance report on
Aritzia Inc.'s select
performance
metrics

.

pwc

Tothe Directors of Aritzia Inc.

We have undertaken a limited assurance engagement
of the following select performance metrics (the subject
matter) of Aritzia Inc. (Aritzia) as presented within the
FY2025 Aritzia Impact Report, for the year ended
December 31,2024.

KEY PERFORMANCE INDICATOR (tCO2e) 2024

GHG Emissions - Direct (Scope 1) 3,661

GHG Emissions - Indirect (Scope 2)

(location- based methodology) 5,321

MANAGEMENT'S RESPONSIBILITY FOR THE
SUBJECT MATTER

Management is responsible for preparation of
the subject matter inaccordance with the
Greenhouse Gas Protocol: A Corporate
Accounting and Reporting Standard (The GHG
Protocol) (the applicable criteria). Aritzia Inc. is
also responsible for selecting the applicable
criteria used. Aritzia Inc. is also responsible for
the design, implementation and maintenance of
internal control relevant to the preparation of the
subject matter that is free from material
misstatement, whether due to fraud or error.

PricewaterhouseCoopers LLP
PricewaterhouseCoopers Place, 250 Howe Street, Suite 1400, Vancouver,
British Columbia, Canada V6C 3S7 T:+1604 806 7000, F:+1604 806 7806,

WWW.pwc.com/ca

"PwC" refers to PricewaterhouseCoopers LLP, an Ontario limited liability
partnership.
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Inherent limitations

Non-financial data are subject to more limitations
than financial data, given both the nature and the
methods used for determining, calculating,
sampling or estimating such data. Qualitative
interpretations of relevance, materiality and the
accuracy of data are subject to individual
assumptions and judgments.

Greenhouse gas emissions quantification is
subject to inherent uncertainty because of
incomplete scientific knowledge used to
determine emissions factors and the values
needed to combine emissions of different gases.

OUR INDEPENDENCE AND QUALITY MANAGEMENT

We have complied with independence and other ethical
requirements of the relevant rules of professional
conduct / code of ethics applicable to the practice of
public accounting and related to assurance
engagements, issued by various professional accounting
bodies, which are founded on fundamental principles of
integrity, objectivity, professional competence and due
care, confidentiality and professional behaviour.

The firm applies Canadian Standard on Quality
Management 1, Quality Management for Firms that
Perform Audits or Reviews of Financial Statements, or
Other Assurance or Related Services Engagements,
which requires the firm to design, implement and
operate a system of quality management, including
policies or procedures regarding compliance with ethical
requirements, professional standards and applicable
legal and regulatory requirements.

PRACTITIONER'S RESPONSIBILITIES

Our responsibility isto express a limited assurance
conclusion on the subject matter based onthe procedures
we have performed and the evidence we have obtained.
We conducted our limited assurance engagement in
accordance with Canadian Standard on Assurance
Engagements (CSAE) 3410, Assurance Engagements on
Greenhouse Gas Statementsissued by the Auditing and
Assurance Standards Board.

This standard requires that we plan and perform this
engagement to obtain limited assurance about whether
the subject matter is free from material misstatement.

Alimited assurance engagement undertaken inaccordance
with CSAE 3410 involves assessing the suitability inthe
circumstances of Aritzia ‘s use of the applicable criteria as
the basis for the preparation of the subject matter,
assessing the risks of material misstatement of the subject
matter whether due to fraud or error, responding to the
assessed risks as necessary inthe circumstances and
evaluating the overall presentation of the subject matter.

5.0 GOVERNANCE

A limited assurance engagement is substantially lessin
scope than a reasonable assurance engagement in
relation to both the risk assessment procedures, including
an understanding of internal control, and the procedures
performed in response to the assessed risks.

The procedures we performed were based onour
professional judgment and included inquiries, observation
of processes performed, inspection of documents,
analytical procedures, evaluating the appropriateness of
quantification methods and reporting policies and
agreeing or reconciling with underlying records.

Given the circumstances of the engagement, in
performing the procedures listed above we:

* obtained anunderstanding of the process for
collecting and reporting the data included inthe
subject matter;

+ evaluated whether all information identified by the
process to identify the information reported inthe
subject matter isincluded in the subject matter;

« performed inquiries of relevant personnel and
analytical procedures on selected informationinthe
subject matter;

+ performed analytical reviews and trend analysis of
the subject matter;

+ performed testing on a limited sample of the
underlying data of the subject matter;

+ compared selected information in the subject
matter with the corresponding workbooks and
supporting documentation; and

» evaluated the appropriateness of quantification
methods and reporting policies;

+ evaluated the methods, assumptions and data
for developing estimates and forward looking
information;

» considered the disclosure and presentation of
the subject matter

The procedures performed in a limited assurance
engagement vary in nature and timing from, and are lessin
extent than for, a reasonable assurance engagement.
Consequently, the level of assurance obtained in a limited
assurance engagement is substantially lower thanthe
assurance that would have been obtained had we
performed a reasonable assurance engagement.
Accordingly, we do not express a reasonable assurance
opinion about whether Aritzia's subject matter has been
prepared, in all material respects, in accordance with the
applicable criteria applied as explained inthe subject
matter.

ARITZIA

LIMITED ASSURANCE CONCLUSION

Based on the procedures we have performed and the
evidence we have obtained, nothing has come to our
attention that causes us to believe that Aritzia's subject
matter for the year ended December 31,2024 is not
prepared, in all material respects, in accordance with the
applicable criteria.

RESTRICTION ON USE

Ourreport hasbeenprepared solely for the Directors of Aritzia
for the purpose of assisting management in reportingto the
Directorsonits subject matter. The subject mattertherefore
may not be suitable,and is not to be used, for any other
purpose. Our report isintended solely for Aritzia.

We neither assume nor accept any responsibility or liability to
any third party in respect of thisreport.

W@M oy
Chartered Professional Accountants

Vancouver, BC
October 08,2025
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GHG Emissions
Data

TIMEFRAME AND ORGANIZATIONAL BOUNDARY GHG EMISSIONS BASELINE FORSCIENCE-BASED TARGETS

Allemissions data is for the calendar year ended December 31,2024, unless otherwise indicated. Following Aritzia has set the calendar year ended December 31,2022, as the base year for our GHG inventory and near-term
the guidance of the GHG Protocol (GHGP), Aritzia has selected the Operational Control approachto define science-based targets.

our organizational and operational boundaries. Aritzia's emissions inventory includes our exclusive brands, as

wellas CYC Design Corp Inc. (Reigning Champ brand) and A-OK operations, and excludes third-party MEASUREMENT UNCERTAINTY

brands sold through our retail network and eCommerce platform. Our reported GHG inventory emissions for Scopes 1,2, and 3 are subject to inherent uncertainties arising from

reliance ondata that is estimated, assumed, and/or obtained from third parties. We follow, to the best of our

OVERVIEW e o ) :
abilities,the GHGP principles of relevance,completeness, consistency,accuracy, and transparency, and aim to
Aritzia's greenhouse gas (GHG) inventory is aligned with GHGP guidance, an internationally recognized use best available data, leading practice calculation methodologies, and the most up-to-date standards.
methodology. We have identified the following emissions sources as relevant and material to Aritzia: However, given the complex nature of our value chain, our emissions inventory may not be accurate or
* Direct GHG emissions (Scope 1), which include the emissions generated directly from Aritzia's complete. Additionally, due to differencesin calculation approaches and methodologies, our data may not be
operations, such as vehicle fuel combustion and stationary emissions. comparable to that of other organizations.
* Indirect energy-related GHG emissions (Scope 2), which include location- and market-based emissions
associated with Aritzia's electricity use in our Boutiques, Distribution Centres, and Support Offices. A key element of our reporting strategy is reducing the level of uncertainty in our GHG emissions data by
* Otherindirect GHG emissions (Scope 3), which include value chain emissions associated with Aritzia's improving our data quality — moving to primary data where practicable, focusing on completeness in
business activities. identifying any data gaps, and increasing our granularity, prioritizing the most material sources.

2024 GHG Emissions (tonnes CO,e)

EMISSIONS SOURCE
2024 EMISSIONS
CATEGORY CALCULATION METHODOLOGY
SCOPE 1 3,661 NATURAL GAS
We compiled natural gas consumptiondata from our Boutiques, Distribution Centres, and Support Offices using utility invoices, and applied emissions factors from US EPA MRR and
Environment Canada's National Inventory Report (NIR). Where data was unavailable, we estimated emissions based on square footage, geography, and site type, combined with
energy use intensity emissions factors provided by the EIA or NRCAN for respective US and Canadian sites.
FLEET VEHICLES
We used distance travelled and vehicle characteristicsto estimate total fuel consumption. We then applied fuel emissions factors from the US EPA.
REFRIGERANTS
Taking the total square footage of our real estate portfolio, we estimated equipment refrigerant leakage during installation, usage, and decommissioning.
SCOPE 2 5,321 We compiled electricity consumption data from our Boutiques, Distribution Centres, and Support Offices using utility invoices. If utility invoices were not available, we estimated
(LOCATION-BASED) consumption by locationtype and space. Energy use intensity emissions factors from US EPA eGRID and Environment Canada were applied to our USand Canada sites, respectively. In
2024, 32%o0f our electricity consumption was estimated.
SCOPE 2 0 Annual purchase of RECs equivalent to 100% of Aritzia's electricity consumption.

(MARKET-BASED)
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2024 GHG Emissions (tonnes CO,e)

EMISSIONS SOURCE
CATEGORY

SCOPE 3

CATEGORY
PURCHASED GOODS
& SERVICES

SCOPE 3
C ATEGORY 2:
CAPITAL GOODS

SCOPE 3

C ATEGORY 3:

FUEL & ENERGY-
RELATED ACTIVITIES
(NOT SCOPE 10R 2)

SCOPE 3

C ATEGORY 4:
UPSTREAM
TRANSPORTATION &
DISTRIBUTION

FY2025 Aritzia Impact Report

2024 EMISSIONS

471,871

33,029

2,028

63,221

3.0 PEOPLE 4.0 PLANET 5.0 GOVERNANCE

ARITZIA

CALCULATION METHODOLOGY

MANUFACTURING

Emissions data from Aritzia’s exclusive brands’ Tier 1 suppliers was derived using energy consumption reported by suppliers through their Higg FEM assessments and resulting GHG
emissions. Because suppliers serve multiple customers, total emissions were made into a per-unit emissions factor and multiplied by the number of units produced by Aritzia in that
facility in 2024. For those Tier 1supplier facilities who did not report energy consumption data through Higg FEM, Aritzia applied an average emissions factor derived from facilities that
had provided this information.

RAW MATERIALS

Emissions related to the raw materials used to make Aritzia's exclusive brands’ products were based on quantities of finished products purchased and received in the year using finished
goods purchase orders. We used an internal database of raw material quantities including type, average yields, fabric and yarn weights, and fabric width measurements, as well as
standard Textile Exchange loss factors and applied Higg MSI emissions factorsto calculate our footprint. Thisis a different, more accurate method than used in prior years and we have
therefore recalculated and restated our 2023 emissions for comparability. We have not yet recalculated our Baseline 2022 emissions to reflect this change in methodology due to data
availability issues and planto do so in a future year.

PACKAGING

Packaging emissions from retail and eCommerce were calculated by collecting detailed packaging weights by material type (paper and plastic) and applying emissions factors from the UK
Department for Energy Security and Net Zero (UK DESNZ). Due to system constraints, our packaging data is based on fiscal year 2025 volumes rather than 2024 calendar year. We intend to
align the packaging emissions reporting timeframe with calendar year in the future.

NON-CAPITALIZED GOODS

We used a spend-based method to calculate our emissions related to non-capitalized goods and services such as consulting services,data and cloud services, and office and retail
supplies. The spend data was collected, categorized, and mapped to a commodity type with an associated emissions factor using the US EPA Supply Chain GHG NAICS database.

We used a spend-based method to calculate our emissions related to capital goods including furniture, building materials, fixtures, and IT equipment. The spend data was collected,
categorized, and mapped to a commodity type with an associated emissions factor using the US EPA Supply Chain GHG NAICS database.

We multiplied our Scope 1and 2 energy consumption using UK DESNZ emissions factors for transportation and distribution, and well-to-tank to capture our upstream fuel- and energy-
related emissions.

We leveraged internal transport and distribution data for inbound transport activity and an external logistics software platform for outbound deliveries, using the weight and distance by
transportation mode (air, ocean freight, rail, and truck) to calculate a tonne-km value. This was then multiplied by the UK DESNZ emissions factors for each transport mode. Additionally,
Aritzia leases a distribution centre that we do not directly operate and emissions from this site are accounted for in this category.
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2024 GHG Emissions (tonnes CO,e)

EMISSIONS SOURCE
2024 EMISSION
CATEGORY 0 SSIONS CALCULATION METHODOLOGY
g?A?E(IBESRY ;. 1 Using a 2021study of our waste volumes broken out by facility type (Boutiques, Distribution Centre, and Support Office) and waste category (recycling, landfill, compost, and

incineration), we scaled this volume based onthe growthin our leased square footage. We then multiplied the respective waste volumes for each category by the UK's DESNZ

WASTE GENERATED emissions factors.

IN OPERATIONS

SCOPE 3 . . . . . . ,
C ATEGORY 6: 5,548 Leveraging our third-party travel platform and internal records, we used passenger per kilometer units for air travel, nights per employee at hotels, and spend data for tax and car rental,
BUSINESS TRAVEL then multiplied the values by the UK's DESNZ emissions factors.
5,060 Employee commutes were separated by geography (Canada or USA), in-office or work-from-home, and commute mode (car, bus, rail, and walk/bicycle; this breakout would differ
SCOPE 3 depending on a Canadian, American,or WFH employee). For in-office employees, we multiplied the average round-trip commute length by an assumed commute mode breakdown
C ATEGORY 7. (provided by a third-party consultancy) per Canada or USA. This was further broken out by full-time and part-time employees, which would affect the number of days the employee was
EMPLOYEE COMMUTING expected to be onsite. In alignment with the Science Based Target initiative's guidance, we have excluded work-from-home emissions from our inventory. All emissions factors were
taken from UK DESNZ.
?)?A?ESOSRY - 0 Aritzia's upstream leased facilities are included in Scope 1and 2 based onthe operational control approach of the GHG Protocol.
UPSTREAM LEASED
ASSETS
SCOPE 3 0 We are building out the internal capabilities and processesto differentiate customer-paid (Category 9) versus Aritzia-paid (Category 4) outbound eCommerce shipmentsin our supply
C ATEGORY 9: chainlogistics tracking system. Meanwhile, all outbound eCommerce shipments are assumed to be paid for by Aritzia and thus included in Category 4.
DOWNSTREAM
TRANSPORTATION
& DISTRIBUTION
SCOPE 3 0 Not relevant.
C ATEGORY 10:
PROCESSING OF
SOLD PRODUCTS
SCOPE 3 77,921 For simplicity, we assumed all garments were made of 100%cotton. We estimated total material weight by multiplying the average garment weight by the number of units sold during the
C ATEGORY 1t calendar year. This figure was then multiplied by an average emissions factor, derived from three global life cycle assessments (LCAs) conducted in 2016 by Cotton Cultivated for t-shirts,
USE OF SOLD collared shirts,and woven pants. These LCAs captured the environmentalimpacts of cottonacross all life cycle stages — from farm productionto consumer use.
PRODUCTS
SCOPE 3 10,615 Leveraging a third-party end of life LCA study on fabric materials, we estimated emissions outputs by multiplying the annual garment product-to-fibre weight for each fabric type in our
CATEGORY 12: END- product mix by disposal method. Disposal percentageswere based on 2018 US EPA data on landfill, combustion, and recycling rates.
OF-LIFE TREATMENT
OF SOLD PRODUCTS
SCOPE 3 0 Not relevant.

CATEGORY 13-15
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Sustainability
Accounting
Standards
Board (SASB)
Index

The International Sustainability Standards Board
(ISSB) of the International Financial Reporting
Standards (IFRS) Foundation continuesto maintain,
enhance, and evolve the Sustainability Accounting
Standards Board (SASB) Standards. This index
refersto relevant indicators from the Standard for
Apparel, Accessories & Footwear (2023).

KEY

Full
Partial

Omitted
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SASB Standard - Apparel, Accessories & Footwear — Sustainable Industry Classification System (SICYS)

ACCOUNTING METRIC

MANAGEMENT OF CHEMICALS IN PRODUCTS

Discussion of processes
to maintain compliance
with restricted substances
regulations

Analysis

Discussion of processesto
assess and manage risks

and/or hazards associated
with chemicalsin products

Analysis

C ATEGORY

Discussion and

Discussion and

UNIT OF
MEASURE

N/A

N/A

ENVIRONMENTAL IMPACTS IN THE SUPPLY CHAIN

Percentage of Quantitative

(1) Tier 1supplier facilities and

(2) supplier facilities beyond
Tier 1incompliance with
wastewater discharge permits
and/or contractual agreement

Percentage of Quantitative

(1) Tier 1supplier facilities and

(2) supplier facilities
beyond Tier 1that have
completed the Higg Facility
Environmental Module (Higg
FEM) assessment or an
equivalent environmental
data assessment

Percentage (%9

Percentage (%

DISCLOSURE
CODE

CG-AA-250a.1

CG-AA-250a.2

CG-AA-430a 1

CG-AA-430a.2

DATA AND RESPONSE

See report section for details.

See report sectionfor details.

Not disclosed.

We collect our finished goods supplier facility-

level environmental data through the Higg FEM.

The table below indicates the percentage of
supplier facilities, by tier,that have completed
the Higg FEM self-assessment in calendar year
2024 (based ontheir 2023 performance), as
well asthose that had their results
independently verified by a third party.

FACILITY %HIGG FEM  %HIGG vFEM
TYPE COMPLETED COMPLETED
(1) Tier 1Finished o o
Goods Supplier 82% 5%
Facilities
(2) Tier 2 Fabric 5% 5%

Supplier Facilities

Based ontotal productionvalue, as
determined by finished goods purchases for
the year ended December 31,2023.

ARITZIA

REFERENCE
REPORT

LOCATION

REPORT
COVERAGE

4.0 PLANET
Water
Chemistry

p.26

4.0 PLANET
Water
Chemistry
p.26

N/A

4.0 PLANET
Supplier
Engagement
p.32
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SASB Standard - Apparel, Accessories & Footwear — Sustainable Industry Classification System (SICYS)

UNIT OF DISCLOSURE REPORT

ACCOUNTING METRIC MEASURE CODE DATA AND RESPONSE COVERAGE

C ATEGORY

LABOUR CONDITIONS IN THE SUPPLY CHAIN

CG-AA-430Db.1 (1) During Fiscal 2025, 99%o0f in-scope
finished goods supplier facilities® were
assessed* by a third-party.

Percentage of Quantitative Percentage (%9

(1) Tier 1supplier facilities and

(2) supplier facilities beyond
Tier 1that have been audited

2) During Fiscal 2025, 43%o0f in-scope fabric
to a labour code of conduct, (2) g p

supplier facilities® were assessed by a third-

(3) percentage of total audits party.
conducted by a third-party
auditor (3) 100%o0f assessments conducted at these

facilities were conducted by a third-party
specialty service provider chosen by Aritzia.

We use our Supplier Workplace Standards
Risk Rating Frameworkto assign a risk rating
to each noncompliance identified in
assessments conducted. Therisk rating scale
reflectsa greater focus ondifferentiating
betweenisolated issues (Level 4), which may
not stem from ineffective management
systems, and systemic issues (Level 2 and 3),
which may stem from ineffective
management systems.
ARITZIA'S SUPPLIER
RISKRATING  pERFORMANGE®

(1) Priority nonconformance
rate and (2) associated
corrective actionrate for
suppliers’ labour code of
conduct audits

Quantitative Rate CG-AA-430b.2

Level 1 0%
Level 2 4%
Level 3 69%
Level 4 26%

Unassessed 1%

CG-AA-430b.3 See report sectionfor details.

Description of the greatest Discussion and N/A
(1) labour and Analysis
(2) environmental, health, and

safety risks in the supply chain

REFERENCE

REPORT
LOCATION

3.0 PEOPLE

Our Supply
Chain
Workplace
Standards
p. 4

3.0 PEOPLE

Our Supply
Chain

Workplace
Standards

p.H

3.0 PEOPLE

Our Supply
Chain

Workplace
Standards

p. 16

ARITZIA
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SASB Standard - Apparel, Accessories & Footwear — Sustainable Industry Classification System (SICYS)

ACCOUNTING METRIC

RAW MATERIALS SOURCING

1) List of priority raw
materials;for each priority Analysis
raw material:

(2) environmental or social
factor(s) most likely to
threaten sourcing,

(3) discussion on business risks
or opportunities associated
with environmental or social
factors,and

(4) management strategy for
addressing business risks and
opportunities

(1) Amount of priority raw
materials purchased, by
material,and

Quantitative

(2) amount of each priority
raw materialthat is
certified to a third-party
environmental or social
standard, by standard

ACTIVITY METRIC

Number of (1) Tier 1suppliers
and (2) suppliersbeyond Tier 1

C ATEGORY

Discussion and

UNIT OF DISCLOSURE
MEASURE CODE
N/A CG-AA-440a.3

Metric tonnes (t) CG-AA-440a .4

CG-AA-000.A

DATA AND RESPONSE

See report sectionfor details.

Materials used in our productsas a
percentage of all materials sourced:

PRORITYRAW  AMOUNT 7CERTIFIEDTOA
MATERIAL  PURCHASED THIRD-PARTY

STANDARD
Cotton 6,330 MT 81%
Polyester 4232 MT 22%
Polyamide 2,525 MT 4%

Dataisforthe calendar year ended
December 31,2024. See page 27 for

footnoteson data inclusions and exclusions.

Not disclosed.

ARITZIA

REFERENCE
REPORT

LOCATION

REPORT
COVERAGE

4.0 PLANET
Climate
p.25

Materials
p.27

4.0 PLANET
Materials
p.27

N/A
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TERM

Absolute Emissions Reduction Targets

Belonging

BIPOC

Circularity

Climate

Client

DCs

Exclusive Brands

Fabric Supplier

Facility vs. Supplier

Finished Goods Supplier

Greenhouse Gas (GHG)

Higg FEM

4.0 PLANET 5.0 GOVERNANCE ARITZIA

DEFINITION

Focus on decreasing a company's total GHG emissions by a set quantity within a defined timeframe.

One of Aritzia's three Impact People pillars. Belonging refersto Aritzia's accountability and activities related to Equity, Diversity &
Inclusion (EDI).

BIPOC is an acronym for Black, Indigenous and People of Colour. It also includes those who self-identify astwo or more races.

An approach aligning with the principles of a circular economy, which aimsto create a closed-loop system through reducing waste
and maximizing the lifespan of products and materials. Key aspectsinclude designing for longevity and durability, using materials and
production methodsthat minimize waste and environmental impact, encouraging reuse and repair, and implementing systemsthat
allow for product to be fully recycled or biodegradable at end of life.

One of Aritzia's three Community Planet pillars. Climate refersto the activities of Aritzia and its value chainthat relate to emissions,
energy,adaptation, and resilience.

This refersto anyone who purchases products from Aritzia on aritzia.com or in our boutiques.

Distribution Centre (DC) refersto Aritzia’s owned facilitieswhere products are received from suppliers and distributed to clients and
boutiques. This does not include Aritzia's third-party logistics providers.

Aritzia's exclusive brands are in-house labels, such as Babaton, TNA, and Wilfred, that are designed and sold exclusively at Aritzia
boutiques and on aritzia.com.

Anentity that manufacturestextilesand other fabric products using raw materials. Also known as Tier 2 supplier.

Suppliersreferto the governing companies Aritzia sources products or materials from who may own more than one facility where
production or manufacturing activitiestake place.

Anentity that Aritzia works with directly, where Aritzia's final product is sourced from. Also known as Tier 1supplier.

Greenhouse gasestrap heat from the sun, causing the planet’s average temperature to increase. The primary sources of greenhouse
gas emissions are caused by human activities, including burning fossil fuels for electricity, heat, and transportation.

The Higg Facility Environmental Module (FEM) is an industry tool, developed by Cascale, used to evaluate the environmental
management and performance of suppliers against key impact areas: environmental management systems, water effluent, chemicals,
energy, emissions,and waste.
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TERM

Impact

In-Scope Finished Goods Suppliers (Tier 1)

In-Scope Fabric and Trim Suppliers (Tier 2)

Intensity-Based Emissions Targets

Market-Based Scope 2 Accounting

Materials

No Deforestation

Opportunity

People

Preferred Materials

4.0 PLANET 5.0 GOVERNANCE ARITZIA

DEFINITION

Impact refersto Aritzia's environmental and social impacts across our entire value chain, including our workplaces, our supply chain,
and the communitieswe operate in.

This refersto supplier facilities that meet or exceed Aritzia’s production unit threshold. As at February 24, 2025, the production unit
threshold was increased from up to 5,000 unitsto up to 20,000 units aswe work to grow our business.

In-scope fabric and trim supplier facilities (Tier 2) include those selected to participate in Aritzia's Program based on level of
partnership and/or those producing key materials.

Measure a company’'s GHG emissions in relation to a physical or economic metric, allowing businesses to establish emissions reduction
objectives while factoring in growth.

Reflects emissions based on Aritzia's specific energy purchasing decisions, using factors from contracts like RECs or PPAs. Compared
to location-based accounting, which uses the average emissions intensity of the grid where electricity was consumed. Both methods
are required under the GHG Protocolto provide a comprehensive view of our carbon footprint, with location-based showing the
impact of the local grid and market-based showing the impact of specific energy procurement choices.

Materials used in Aritzia's exclusive brands’ products and materials used in our packaging, as well as the end-of-life destination of
materials used in both product and packaging.

No deforestation reflects our commitment to avoiding the conversion or degradation of natural forestslinked to our operations and
supply chain. As part of our commitment to SBTi, we aim to source key raw materials — man-made cellulosic fibres, leather, and paper
packaging — from supply chains that are verified as deforestation-free.

One of Aritzia’sthree Impact People pillars. Opportunity refersto the jobs, wages, benefits, investments, and tools provided to People
by Aritzia.

People,with a capital P,refersto our own employees who work within our Support Offices, Distribution Centres, Boutiques, and
Concierge Team.

We have adopted the Textile Exchange's definition of Preferred Materials, defined as "a fibre or raw material that delivers
consistently reduced impacts and increased benefits for climate, nature, and people against the conventional equivalent through a
holistic approachto transforming production systems." Per the Textile Exchange's website, they are "a global non-profit driving
beneficial outcomesfor climate and nature across the fashion, textile,and apparel industry." Their standard-setting process
follows, "the ISEAL Codes of Good Practice for all bodies that set standards[...] and through an International Working Group (IWG),
which representsall the relevant parties, including animal welfare groups, brands, farmers, supply chain members, industry
associations, and retailers."
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Recyclable Materials

Regenerative

Renewable Energy Credits (RECs)

Responsibly Managed Forests

Scope 1Emissions

Scope 2 Emissions

Scope 3 Emissions

Social Impact

Specialty Service Providers

Sustainability

4.0 PLANET 5.0 GOVERNANCE ARITZIA

DEFINITION

Recyclable materials are itemsthat can be collected through most curbside recycling programs and processed into new products.
To be considered recyclable, materials must be clean, free of contamination,and accepted by local recycling systems.

A view of agriculture using a set of farming practicesthat work with nature instead of against it, rebalancing an ecosystem’s natural
function. These practicesinclude restoring soil health, protecting biodiversity, and contributing to carbon negative agriculture.

Renewable Energy Credits (RECs) represent the environmental benefits of electricity generated from renewable sources, such as wind
or solar. When Aritzia purchases RECs, it is supporting the generation of renewable energy by helping fund these projects. However,
RECs do not involve the physical purchase or delivery of electricity to our operations. Instead, they serve as a market-based mechanism
to claim the use of renewable energy and reduce the carbon footprint associated with electricity consumption.

Foreststhat:comply with applicable laws, regulations, and nationally ratified international treaties, conventions, and agreements;
uphold the rights of Indigenous peoples and communities;are managed according to standards that prohibit deforestation — defined as
the conversion of natural forest areasinto plantations or non-forest uses — and any other forms of forest ecosystem degradation.

Scope 1emissions are direct greenhouse gas (GHG) emissions that occur from sources controlled or owned by an organization.

Scope 2 emissions are indirect GHG emissions associated with the purchase of electricity, steam, heat, or cooling.

Scope 3 emissions are the result of activities from assets not owned or controlled by the reporting organization, but that the
organization indirectly affectsinits value chain.

The impact of Aritzia’s programs focused onrespecting and upholding human rights and workplace standards for our suppliers’
workers.

This refersto third-party individuals or organizations hired by Aritzia to carry out specified work and provide a specialized set of
knowledge or capabilities.

We have adopted the International Sustainability Standards Board (ISSB)'s definition of sustainability, as we agree that our
ability to deliver value for our investorsis inextricably linked to the stakeholders we work with and serve, the society we operate
in, and the natural resources we draw on. Sustainability is defined in their General Sustainability-Related Disclosures Standard
(S1) as the ability for a company to sustainably maintain resources and relationships with and manage its dependencies and
impacts within its whole business ecosystem over the short, medium, and long term. Sustainability is a condition for a company
to accessovertime the resources and relationships needed (such as financial, human, and natural), ensuring their proper
preservation,development, and regeneration,to achieve its goals.
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3.0 PEOPLE

TERM

Third-Party Brands

Trim Supplier

Up-and-Coming talent

Water

Wellbeing

Workers

4.0 PLANET 5.0 GOVERNANCE ARITZIA

DEFINITION

Independent brands owned by external entities for which Aritzia is a retailer of their products.

Anentity that manufactures materials or componentsused in apparel product that are not the main fabric, like zippers, snaps,
buttons, labels,and hangtags. Also known as Tier 2 supplier.

Employeesearly intheir career, oftenrecent post-secondary graduates, who bear little to no prior experience in corporate
environments.

One of Aritzia’s Impact Planet pillars. Water refersto the activities of Aritzia and its value chainthat relate to freshwater consumption
and chemical use.

One of Aritzia's three Impact People pillars. Wellbeing refersto the activities and support that Aritzia providesregarding mental,
physical, financial, and social health.

Thisrefersto employeesworking within Aritzia’s supply chain.
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Forward-
Looking
Statements

Certain statements made in this document
may constitute forward-looking information
under applicable securitieslaws. Although
Aritzia believes that these forward-looking
statements are based oninformation,
assumptions, and beliefsthat are current,
reasonable,and complete, such informationis
necessarily subject to a number of business,
economic,competitive,and other risk factors
that could cause actual resultsto differ
materially from management’s expectations
and plans as set forth in such forward-looking
information. Specific forward-looking
information in this document includes, but is not
limited to, statementsrelating to: our business
strategy, goals, plans, opportunities, beliefs,
and commitments and expected benefits
therefrom;our Impact goals, underlying targets
and positioning against those targets, including
those related to People and Planet, including
emissions reduction and expected benefits
therefrom;our focus and investmentsin People
programs;the development of data collection
systems, calculation processes, internal
controls,and reporting infrastructure
capabilities and the expected results therefrom
and reporting commitments;the expansion and
continuation of supply chaintransparency and
programming;the timing of third-party
assessments and other supplier assessments,
surveys, and action items;our review of our
human rights due diligence processes and
related action plans; future engagements with
SBTi; our development of a formal climate
strategy and decarbonization roadmap;our
water strategy priorities; our no deforestation
commitment;our compliance with product
regulatory requirements;our consideration for
alternative sourcing strategies;

FY2025 Aritzia Impact Report

3.0 PEOPLE 4.0 PLANET

our climate change scenario analysis, uses of
such analysis; our exploration of end-of-life
product solutions; our plansto manage and
mitigate key ESG risks; our promotion of our risk
management principles; our future Materiality
Assessments;and ESG priority areas, plans,
targets, and expectations for FY2026 and
beyond.

These statements are based onthe current
expectations and beliefs of management and are
subject to certainrisks and uncertaintiesthat
could cause actual resultsto differ materially
from those described in the forward-looking
information. These risks and uncertainties
include, but are not limited to, the risks and
uncertainties discussed in the Risk Factors
section of our Fiscal 2025 Management'’s
Discussion & Analysis and Fiscal 2025 Annual
Information Form, which are incorporated by
reference into thisdocument. A copy of these
documents and Aritzia’s other publicly filed
documents can be accessed under Aritzia Inc.'s
profile on SEDAR+ at www.sedarplus.com.
Readers are urged to consider the risks,
uncertainties, and assumptions carefully in
evaluating the forward-looking information and
are cautioned not to place undue reliance on
such information. The forward-looking
information contained in thisdocument
represents our expectations as of the date of this
document (or as of the date they are otherwise
stated to be made) and is subject to change
after such date. We disclaim any intention,
obligation, or undertaking to update or revise any
forward-looking information, whether written or
oral, as a result of new information, future events,
or otherwise, except as required under
applicable laws.

5.0 GOVERNANCE

ARITZIA
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